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HHPEAUCJIOBHE

[TonoxxeHue, corimacHO KOTOPOMY BiajieHne MHGOpMaIuei SBISETCS OJHOW U3
BAKHEUIIUX COCTABILIIOIINX YCIEeXa, JABHO YXKe CTa0 o0menpuHAThIM. OHAKO, AJIs
TOTO, YTOOBI OBICTPO OTHICKATh HYXXHBIE CBEACHUS, NPABUIBLHO BOCIPUHATH H
MHTEPIPETUPOBATh HUX, JOJDKHBIM 00pa3oM NpOaHaIU3WpOBaTh, "apXWBUPOBATH' B
NaMATH W, B HYXKHbII MOMEHT, NpPEICTaBUTh (BOCIPOM3BECTH) HMX OCHOBHOE
colepkaHUE B COOTBETCTBYIOIIECH (opme, HEOOXOIWMO BIAAETh CIECIHAIBHBIMU
YMEHUSIMA U HaBbIKaMu 00paboTku mHbopmarmu. Creuuanucrty, padoTamonemMy ¢
npodeccoHaTbHO OpPUEHTUPOBAHHBIMU TEKCTAaMHM HA HMHOCTPAHHOM  SI3BIKE,
Ype3BbIYAHO HEOOXOAMMO BIIAJICHUE OINPEICICHHBIM O0bEMOM JIEKCUKH M 3HaHUE
IpaMMaTUYECKUX IPABUJI COOTBETCTBYIOIIETO HHOCTPAHHOTO SI3bIKA.

[IpakTukym mpencraBisieT co0oil yueOHOe H3[aHME, alpECOBAHHOE, B TEPBYIO
ouepesib, CIyIIATENsIM CHUCTEMbl TOBBIINICHUS KBaJIU(UKAIMK M TEPErnoAroTOBKU
KaJIpoB Ha 0a3e BhICIIET0 00pa30BaHuUs IO TYPUCTUUYECKUM CHEUATBHOCTSIM.

[IpakTUKyM OpUEHTHPOBAH Ha JIMII, BIAACIONIMX 0a30BBIMU 3HAHUSIMU B 00J1aCTH
IrpaMMaTUK{ aHTJIMMCKOTO $3bIKa, JIEKCUYECKUM 3allacoM M HEKOTOPHIMH HaBbIKaMU
pasroBopHoii peun. [lpu Hamuuum Takoil Oa3bl HACTOsIIEE MOCOOME TMOMOXKET
oOyyJaroummMcsl JIOCTaTOYHO JIETKO OBJAJETh MNPO(EeCCHOHANbHBIMH TEPMHUHAMHU U
000pOTaMy KOMMYHUKATUBHOM HAIPaBJIEHHOCTH.

Ilenu u 3a0auu npakmukyma:

1) MO3HAaKOMHTH OOYYAKOIIMXCS C OCHOBHBIMH BHJaMHU TMpodeccHoHaTbHON
NEeSTEIPHOCTH B Typu3Me, (DYHKIMSMHU CHEIUAIUCTOB, BUAAMH TypU3Ma, TUIIAMH
TOCTUHULL;

2) paClIMPUTh CJIOBApPHBINA 3amac OOYyYaroIIMXCs 3a CYeT OBJIAJACHUS HMH
COBPEMEHHOM TEPMHUHOJIOTHEH, IIUPOKO HCIONb3yeMOol B cdepax Typusma u
rOCTENPUUMCTBA;

3) ucronib3yss  0a3y OCBOGHHOH TPO(ECCHOHATBLHOW TEPMHHOJIOTHUSCKON
JIEKCUKHU U 3HAaHUS OOUIEYNOTPEOUTENbHBIX TPAMMATUYECKUX CTPYKTYP aHTJIMUCKOTO
A3BIKA, MOJYYEHHbIE HA PaHHUX dTanax o0y4eHus, aKTUBU3UPOBATh YMEHUS U HaBBIKU
32 CYET TPEHUPOBKHU B PA3NIMUYHBIX BUJAX PEUECBOU JAESITEIBHOCTU: UYTEHHUS C LEJBIO
noucka MHGOPMALINH, AUATOTMYECKON U MOHOJIOTUYECKON peun npodeccuoHanbHON
HAIpPaBJICHHOCTHU, JJIEMEHTOB YCTHOTO M MUCbMEHHOTO MEPEBO/IA.

[TocoOue cocToUT U3 Tpex pa3lenoB, OPraHW30BaHHBIX MO TEMATUYECKOMY
NPUHIMITY. B KaXnplil pa3aen BXOJAUT:

1) muanor, coaepiKaluii TEPMHUHOJOTHYECKYIO JIEKCHKY [0 TeMe pasjela,
a TaKkkKe pedeBbie (opMysbl MPOPECCHOHAIBHOTO OOIICHUS C YIPAKHCHUSIMH Ha
MOJICTAHOBKY M MOJICIMPOBAHUE (IUAIOr MOXET ObITh UCHOJB30BAaH HE TOJBKO JIs
M3Y4YEHHS, BOCIIPOU3BEACHUSI U MOJICIUPOBAHUSA, HO U JUISl PA3BUTHUS JIEMEHTapHBIX
HaBBIKOB MIEPEBOJIA);

2) ISTh  y4eOHBIX TEKCTOB, ()parMeHTApHO TNPEACTABISIONIMX Ppa3IHYHbIC
aCHeKThl M3y4aeMOW TeMbl, C BONPOCAMU C LEJIbI0O CAMOKOHTPOJII MOHUMAHUA U
aKTUBHU3allMU YCTHOW peYd Ha OCHOBE MH(MOpMAaIUU, U3BJICYEHHOW W3 TEKCTOB U
JTMAJIOTrOB;



3) rioccapuu K JUANIOTy M K TEKCTaM, BKJTFOUAIOIINE KaK CIICIUAIbHbIC TEPMHHBI,
TaK ¥ JIEKCUKY, KOHTEKCTYyaJIbHO C HUMU CBSI3aHHYIO;

4)cepust  pa3HOOOpPA3HBIX  YNPAKHCHWA HA  aKTUBU3AIMHWIO  OCBOCHUS
Mpo()eCCHOHATIBHBIX TEPMUHOB, B TOM YHCJIE X PACIIO3HABAHUE U CHCTEMATH3AIINIO,
MMOHUMaHNE OTTEHKOB M HIOAHCOB 3HAYCHHM, BKITIOUECHNE CTICIIMAIEHON TEPMUHOJIOTHH
B YCTHYIO ¥ TUCbMEHHYIO0 KOMMYHHUKAITHIO;

5) 6JIOK TPEHUPOBOYHBIX JICKCUKO-TPAaMMaTHISCKUX YIIPAKHCHN Ha ITOBTOPEHHUE
HEKOTOPBIX TPAMMATUYECKHUX ACIEKTOB aHTJIMMCKOTO SI3bIKA B JIEKCUUECKHX paMKax
U3Y4YaeMBbIX TEM.

B pazgenax mpakTukyma cojiepiKaTcsl CHelUaIbHble JICKCUYECKUE €JIMHUIIBI,
SBJISIFOIIUECS] COBPEMEHHBIMU MPO(HeCCUOHATBHBIMA TEPMUHAMU TaKUX 00J1aCTEHN KakK:

1) Typu3M U TYpUCTCKasl 1€ATEIbHOCTD;

2) xinaccupuKkanus Typu3Ma;

3) TOCTUHUYHAS UHIYCTPHSL.



PEOPLE IN TOURISM

ACTIVE VOCABULARY

animator

to book

booking agent

career

to continue

customer

to deal with (dealt, dealt)
destination (tourist destination, travel
destination)
Destination Geography
to develop

essential

extensive

graduation

guide

guide-interpreter

to handle

hospitality

hospitality industry
interpreter

to involve

to issue tickets

a must

to receive

retail

retailer

the Russian International Academy for
Tourism

sale

to sell (sold, sold)
separate

service

service industry
successful

ticket agent

tour

tour guide

tour operator
travel agent
travel consultant
travel writer
tutoring
wholesale
wholesaler

aHUMaTOop
OpOHUPOBATH

areHT 1o OpOHUPOBAHMIO

Kapbepa

MPOJI0JKATh

KJIMEHT, TIOKYyTMaTelb

UMETH JIENO0 C

MECTO Ha3Ha4YeHUs (TYPUCTCKUMA LIEHTP)

reorpagus TypLUEHTPOB
pa3padaTbiBaTh

CYILIECTBEHHBIN

OOILIUPHBINA, OCHOBATEIbHBII
OKOHYaHue (By3a)

U, S3KCKYPCOBOJ
TUI-TIEPEBOIUUK

OCYILIECTBIISITh, 3aHUMAThHCS, pabOTaTh C
rOCTENPUUMCTBO

UHJyCTPHUS TOCTEIPUUMCTBA
MEPEBOTUMK

BKJTFOYATh, OXBATHIBATh
BEITIUCHIBATH OMIICTHI
00s3aTeNIbHOE YCIIOBUE
MOJTy4aTh, MPUHAMATH

B PO3HHUILY

MPOJIABELl B PO3HHUILY, PO3ZHUYHBIN
TOPTOBEI]

Pocculickas mexayHapoaHas akaaemMus
Typu3Ma

IpoIaka, COBIT, pean3aIys
Mpo/1aBaTh

OTJICJIbHBIN

yciiyra, 00CIyKUBaHUE, CEPBUC
WHyCTPHS yCIIyT
MPEYCIEBAIOIINM, YCIIEITHBINA
OWJICTHBIN areHT

Typ, TYPUCTCKAs TIOE3/IKa
AKCKYPCOBO/I, TH] TPYIIIIbI, TPYIIOBO/
TypornepaTop

TypareHT

KOHCYJIBTAHT 10 TyPU3MY
TYPUCTCKUH KYPHATHUCT
oOy4eHue, MoAroToBKa

ONTOM

ONTOBUK
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I. Answer the following questions.

What careers in tourism do you know? Give as many examples as you can. Try to
classify them into categories according to spheres that they can be applied to. Some
types can belong to more than one group. What careers are traditional ones? What
careers are brand new? What careers are more popular/less popular? Why?

1. Give Russian equivalents to the following words and word combinations.

To choose a career in tourism, to enter a tourist college, to be keen on tourism, to
be fond of travelling, to be interested in work with people, to put smb in the picture, to
develop tours, to sell tours wholesale to travel agents, separate tourist services, to grasp
the difference, to handle a lot of operations, to make sales by telephone, to meet
customers in person, to be successful in career, to do well in English, to receive
extensive tutoring.

I11. Read, translate and discuss.

Student 1:
Student 2:
Student 1:

Student 2:

Student 1:

Student 2:

Student 1:

Student 2:

Student 1:
Student 2:

Student 1:

Student 2:

Student 1:
Student 2:

Student 1:

DIALOGUE: CHOOSING A CAREER IN TOURISM
| hear you are going to choose a career in tourism.
Yes, | am. Definitely! Why are you asking?
| am planning to enter some tourist college. But I'm not quite sure what
I'm going to be.
Are you keen on tourism at all? Are you fond of travelling? Are you
interested in work with people?
Yes, | am. Absolutely! I really enjoy all of these. But the fact is that |
don't know any jobs in tourism.
You want to enter a tourist college but don't know any tourist jobs. Isn't
that amazing?
Put me in the picture, then!
People in tourism are tour operators and travel agents, booking agents
and ticket agents, travel consultants and tourism managers, tour guides
and guides-interpreters, animators and travel writers...
Wow, quite a choice! What job are you going to take on?
I'm thinking of the position of a travel agent to begin with. I'm planning
to study at the same time. After graduation I'm going to continue as a
tour operator.
What does the job of a tour operator involve? And what does a travel
agent do?
Briefly speaking, a tour operator develops tours and sells them wholesale
to travel agents. A travel agent sells tours and separate tourist services
retail to customers.
Wait a minute! I'm trying to grasp the difference. As far as | understand,
tour operators are wholesalers while travel agents are retailers.
Exactly! Both tour operators and travel agents handle a lot of operations
and deal with people.
And how do a booking agent and a ticket agent differ?



Student 2: A booking agent makes sales by telephone, while a ticket agent also issues
tickets and meets customers in person.

Student 1: Are foreign languages essential in all these jobs?

Student 2: Knowledge of English is essential. It's a must if you want to be successful
in your career.

Student 1: I'm not doing very well in English. Is your English getting any better?

Student 2: | hope so. | practise it every day. | receive extensive tutoring at the
Russian International Academy for Tourism. Knowledge is power!

SUBSTITUTION DRIIL
V. Practise.
1. | hear you are going to choose a career in tourism.
tourist business
tourist industry
hospitality industry
hotel business
restaurant business
service industry
2. I'm planning to enter some tourist college.
some tourist courses
some tourism department
some hospitality college
some hospitality department
some school with advanced tourism training
the Russian International Academy for Tourism
3. Are you keen on tourism?
travelling
foreign languages
Destination Geography
tour operating
marketing
tourism management
4. Are you fond of travelling?
sightseeing
cruising
coaching
boating
cycling
hiking
5. Are you interested in work with people?
work on a computer
office work
hotel work
work with foreigners
work with foreign tourists
public relations




6. | really enjoy all of these.

going places

sightseeing

working with people
speaking a foreign language
handling foreign tourists
handling paperwork

7. What job are you going to take on?

position to occupy
business to enter
company to work for
career to choose
language to practise
subjects to study

8. I'm thinking of the position of a travel agent to begin with.

a booking agent

a ticket agent

a tour guide

a guide-interpreter
an escort

a management trainee
9. After graduation I'm going to continue as a tour operator.

to start a travel agent

to begin a tour guide

to continue a management trainee
to try myself a tourism manager

to work an interpreter

to try myself a guide-interpreter

10. What does the job of a tour operator involve?

a travel agent involve

a travel consultant involve
a booking agent include

a ticket agent include

a tour guide cover

a tourism manager cover

11. And what does the travel agent do?

the tour operator

the escort

the guide-interpreter
the accountant

the lawyer

the management trainee

12. Both tour operators and travel agents handle a lot of operations.

work in tourism industry
work in travel business



work with people
do a lot of office work
do a lot of paperwork
do a lot of travelling
13. Both tour operators and travel agents deal with people.
customers
travelling
business operations
sales
tours
tourist services
14. Are foreign languages essential in these jobs?
computers
writing skills
typing skills
communication skills
management skills
public relations
15. Knowledge of English is essential.
French
German
Spanish
a foreign language
computers
Destination Geography
16. I'm not doing very well in English.
Chinese
Italian
marketing
foreign languages
accounting
law
17. Is your English getting any better?
Japanese
Greek
Polish
reading
writing
typing
18. | receive extensive tutoring at the Russian International Academy for Tourism.
Moscow State University
my tourist college
my hospitality college
my hotel school
my tourism and travel department
my hospitality department

9



V. Respond.
— Do you enjoy travel business? — Yes, | do. (No, I don't.)
— What do you enjoy in travel business? — | really enjoy working with people,
going places, speaking a foreign language.
1. — Do you know any jobs in tourism? —
— What jobs do you know? —
2. — Does the job of a tour operator involve developing tours? —
— What does the job of a tour operator involve? —
3. —Does the job of a travel agent involve selling tours? —
— What does the job of a travel agent involve? —
4. — Do tour operators handle a lot of work? —
— What kind of work do tour operators handle? —
5. — Do travel agents handle a lot of work? —
— What kind of work do travel agents handle? —
6. — Does a tour operator handle a lot of work? —
— What kind of work does a tour operator handle? —
7. — Does a travel agent handle a lot of work? —
— What kind of work does a travel agent handle? —
8. — Do you practise your English every day? —
— What skills do you practise every day? —
9. — Does the tour guide handle tour groups? —
— What does the tour guide do? —
10. — Does the animator organize entertainments for guests in a hotel? —
— What does the animator organize? —

V1. Make up your own dialogue on choosing a career in tourism.

VII. Tell your groupmates what you have found out about Students 1 and 2. Start
as follows:

Student 1 is planning to enter some tourist college. But he is not quite sure what he is
going to be ...

VIII. Tell your groupmates what career you are going to choose.

ACTIVE VOCABULARY
accommodation pasMelleHune

to accompany COMPOBOXK/IATh

to advertise PEKIIaMHUPOBATH

to arrange OPraHU30BBLIBATH

arrangements opranu3anus (4ero-iuoo)

artistic apTUCTUYHBIN

art HCKYCCTBO; XYJ0’KECTBEHHBIN
brochure Opoiiropa

car rental apeH1a/IpoKaT aBTOMOOUIIS

carrier NIEPEeBO3YHUK, TPAHCIIOPTHAS KOMITAHHUS

10



to cater to
catering
cheerful

chief animator
commission

to communicate

consumer
contest

cost

cruise ship
to decide on
department
direct
discount
easy-going
employee
entertainment
flight

to follow
friendly
goods

head

helpful

hire

to interpret
journey

to lag behind
local

to market
marketing
department
mass media
mixer

native

to offer
passenger
physically fit
producer
profit
promotion

to provide

to report to
resort

to run (ran, run)

3a00TUTHCS, CTAPATHCS YJIOBIETBOPUTD
(oOmIeCTBEHHOE) TUTAHUE
BECEJIbIN

me-aHUMaTop

KOMHCCHUOHHBIN cOOp, KOMHUCCHSI, KOMUCCUOHHOE
BO3HArpaKJICHHUE

o01IaThCs

OTPEOUTEID

KOHKYPC

CTOUMOCTD

KPYHU3HBIN TETI0XO]]

IPUHUMATh PEIIEHUE O

OTAel

HaIPsIMYIO

CKHJIKA

JIETKUN B OOILIIEHUH

CITyKallun

pasBieyYeHue

peiic

clieqoBaTh, COOJIIOIATh
IIPUBETIUBBIN

TOBApPHI

rJiaBa, pyKOBOJAUTEIb, HAYAIbHUK
FOTOBBIM IOMOYb

HAaHUMAaTh Ha PabOTy

nepeBOAUThH (YCTHO)

Ty TEIICCTBHUEC

OTCTaBaTh

MECTHBIN

IIPOJIaBaTh, HAXOIUTh PHIHOK COBITA TS
OT/IeJ MApKETHUHTa

cpelcTBa MaccoBOM MH(MOpMauu
OOIIUTETHLHBIA YETOBEK

POIHOM

npeniarath

TACCaXUP

B Xopotiei pusndeckoit hopme
IPOU3BOIUTEIIb

pUOBLITH

POJIBUKEHNE (Ha PHIHOK)
IPE0CTaBIATh, 00ECTICUNBaTh
IO TIMHSITHCS

KypopT

yIpaBisATh (KOMIAHUEH, OU3HECOM)
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sales department
schedule

seller

separate
shop-assistant
sight

sightseeing
sightseeing tour

oTen cObITa, KOMMEPUECKUH OTAeN
nmporpamma, rpapuk

poJIaBel]

OT/EJIbHBIN

MpojaBel] B Mara3uHe
JOCTONPUMEYATEEHOCTD

OCMOTp JOCTOMpPUMEYATENbHOCTEN
0030pHast 3KCKypcHs

social director
staff

PEKUCCCP COLUATIBHBIX ITPOT'PAMM
IICPCOHAJI, KaJIPbI

staff member COTPYIHUK

to supervise PYKOBOJIHUTH
supplier MIOCTaBIIUK

to tip JaBaTh YacBbIC

tour package
tourism manager
travel insurance

MTAKeT Typa, MAKET TYPUCTCKHUX yCIYT, TyPIAKET, TyPIyTEBKa
MEHEIKEDP TypU3Ma
CTpaxoBKa Typa

TEXTS
I X. Read, translate and answer the questions.
THE TOUR OPERATOR

The tour operator works in a tourist company. He develops tours also known as
tour packages. Tour packages include transportation, accommodation, catering,
transfers and other services.

In order to develop a tour package the tour operator works with various service
providers: transportation companies or carriers, hotels, restaurants, museums and other
suppliers.

The tour operator usually markets the tours. He advertises them in mass media or
in brochures.

The tour operator is a wholesaler. He sells tour packages to travel agents
wholesale and pays commission to them. Sometimes he sells tour packages direct to
the public.

Tour operators organize tours, so they are the main producers in the tourist
industry.

1. Where does the tour operator work?

2. What does he do?

3. What do tour packages include?

4. What kind of companies does the tour operator work with?

5. How does the tour operator market the tours?

6. How does the tour operator sell tours? What does «a wholesaler» mean?

12



THE TRAVEL AGENT

The travel agent works in a travel company. The travel agent like the shop-
assistant sells goods to customers. The goods which he offers are tour operator's
packages.

The travel agent is a retailer. He sells tour packages retail to consumers. He gets
a commission from the tour operator. The commission is usually from 5 to 10 per cent
of the tour cost.

The travel agent also sells separate services. They are flights, hotel rooms,
sightseeing tours, car rentals, travel insurances and so on. The travel agent works
directly with the public.

Travel agents sell tours, so they are the main sellers in the tourist industry.

If you’re considering becoming a travel agent, you will need great organizational
skills, attention to detail, and the ability to think on your feet.

1. Where does the travel agent work?

2. What does the travel agent do?

3. What kind of goods does the travel agent sell?

4. How does the travel agent sell tour packages? What does «a retailer» mean?

5. How high is the travel agent's commission?

6. What kind of separate services does the travel agent sell?

THE TOURISM MANAGER

The tourism manager works in a tourist company. He runs some tourist business.
He supervises all kind of operations in a tourist company. He also supervises the tourist
company staff.

Sometimes the tourism manager is just the head of some department in a large
tourist company: a sales department, a marketing department, or a public relations
department. In this case he reports to the general manager.

The tourism manager plans tourist business: operations, new products, profits. He
controls the results.

In a travel company — a tour operator or a travel agency — the tourism manager
decides on development and promotion of new tour packages, advertising and sales.
He also decides on prices and discounts.

The tourism manager hires employees. He selects them and provides their
training.

1. Where does the tourism manager work?

2. What does he supervise?

3. In what case does the tourism manager report to the general manager?

4. What does the tourism manager plan and control?

5. What does the tourism manager decide on in a travel company?

6. How does the tourism manager hire employees?

THE TOUR GUIDE

Tour guides are an important aspect of the tourism and travel industry. Tour
guides work in the travel industry, and give guided tours to groups of visitors/tourists.

13



The tour guide handles tour groups. Tour guides may work within museums and
galleries or outside areas that include national parks, zoos and other attractions that
draw tourists and interested travellers. The tour guide conducts sightseeing tours or
tours of museums and exhibitions. The tour guide is also called the tour conductor.

The tour guide accompanies tourists during a local tour or during the whole
journey. He or she caters to the needs of tourists. During a journey the tour guide deals
with all kinds of problems.

The tour guide speaks the language of the tourists perfectly well. He or she
interprets and translates well from one language into another.

The tour guide must have expert knowledge of specific areas, including
geography, natural features, history, art and culture. He or she knows all the sights in
a travel destination. The tour guide answers a lot of questions.

The tour guide is a friendly, easy-going and helpful person. Tourists sometimes
tip their guides if they like them.

1. What does the tour guide do?

2. How does the tour guide handle tour groups?

3. What does the tour guide cater to?

4. How well does the tour guide know a foreign language?

5. What other subjects does the tour guide know and why?

6. What kind of person is the tour guide?

THE ANIMATOR

The animator organizes and provides entertainments for guests in a hotel or a
holiday resort. He also organizes entertainment programmes for passengers on a cruise
ship.

The animator organizes and conducts parties, shows, sports or arts contests, games
for children and grown-ups. He involves guests in action: games and shows.

The chief animator manages the staff of animators. He is also called the social
director. He communicates with guests a lot.

The animator speaks a few foreign languages. He communicates with guests in
their native languages.

The animator not only speaks well. He is very artistic. He usually dances well,
sings well and acts like an actor.

The animator is an easy-going and cheerful person. He is a pretty good mixer.

The animator is the main entertainer in the tourist industry.

1. Where does the animator work?

2. What does the animator do?

3. Why is the chief animator called the social director?

4. Why does the animator speak a few foreign languages?

5. What does the animator do like an actor?

6. What kind of person is the animator?
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VOCABULARY DRILL
X. Find English equivalents in the texts and use them in the sentences of your
own.

Typuctuueckass KOMIIaHUS, TYPUCTUYECKAW IAKET, TPAHCIIOPTHAs KOMIIAHWS,
peKiiaMupoBaTh Typhl, pekiaamupoBatb B CMMUM, miatuTth KOMHUCCHOHHOE
BO3ZHAarpaxjaeHue, MpoAaBaThb OTAEIbHbIE TYPUCTHUECKHE YCIyrd, 0030pHas
C-)KCI(prI/Iﬂ, ynpaBHHTB TypI/ICTI/I‘-ICCKI/IM 6I/I3HGCOM, pYKOBOI[I/ITB mITaToOM
TypHCTHHGCKOﬁ KOMITaHUH, TJlaBa OTACIIA, OTACII IIPOOAXK, OTACII MApPKCTHUHI'A, OTACII
10 CBiA3IAM C 06HI€CTBCHHOCTBIO, [MOAYUHATBCA T'CHCPAJIIbBHOMY  HOUPCKTOPY,
KOHTPOJIMPOBATEL PC3YyJbTAT, IIPUHUMATL PCIICHHA O HCHAX M CKHIKAX, HAHHWMATb
COTPYJHHUKOB, PYKOBOJAUTH TYPUCTHUYECKOW TPYIIIOH, MPOBOAUTH OO30pHYIO
OKCKYpPCHIO, COIIPOBOXIAATb TYPHUCTOB, CTapaTbCA YAOBJICTBOPUTDL IIOXKCIIAHUA
TYpPUCTOB, 00ECIIEUNBATh Pa3BICUCHUS, KPYU3HBIH JaitHEP, KOHKYPC XY10)KECTBEHHOM
CaMOJIESITENIBHOCTHU (TBOPYECKHUI KOHKYPC), POAHOU A3BIK.

XI. Match up.
1) tour a) agent
2) social b) destination
3) service c) department
4) travel d) operator
5) destination e) tour
6) tourist f) animator
7) car g) industry
8) marketing h) director
9) sightseeing 1) rental
10) chief ) geography

XI1. Choose the correct variant of answer to the given questions (only one
variant is possible).
1) What do tour packages include?
a) transportation;
b) accommaodation;
C) catering;
d) transfers;
e) all of the variants given.
2) What statement about the travel agent doesn’t correspond to reality?
a) The travel agent is a wholesaler;
b) The travel agent is a retailer;
c) The travel agent gets a commission from the tour operator;
d) both “a” and “c”;
e) both “b” and “c”.
3) What does the tourism manager do?
a) hires employees;
b) runs some tourist business;
c) works directly with the public;
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4)

5)

d) both “a” and “c”;

e) both “a” and “b”.

What are the features of the tour guide?

a) knows a lot on history, geography, art and culture;
b) decides on prices and discounts;

¢) plans tourist business;

d) knows all the sights in a travel destination;

e) both “a” and “d”.

What statement characterizes the chief animator?

a) is also called the social director;

b) communicates with guests a lot;

c) accompanies tourists during a local tour or during the whole journey;
d) both “a” and “b”’;

e) “a”, “b” and “c”.

. Cross out one odd term in each line. Explain your choice.

9)

customer, interpreter, travel agent, booking agent, guide, ticket agent;

flight, car rental, transfer, commission, hotel accommaodation, sightseeing tour;
friendly, easy-going, knowledgeable, cheerless, eager, helpful;
accommodation,  graduation, promotion, destination, entertainment,
commission;

discount, career, separate, resort, contest, brochure;

holiday-maker, journey, sightseer, tourist, excursionist, tripper;

transportation companies, careers, hotels, restaurants, museums, tour agency;
passenger, tourism manager, consumer, career, social director, chief animator;
promotion, discounts, advertising, sales, catering, prices;

10) entertainments, grown-ups, holiday resorts, artistic, a good mixer, arts contests.

XI1V. Group the following terms according to the titles in the table (4 terms in each

group).

Destination geography, profit, car rental, accommodation, commission, retail,
tutoring, social director, sale, knowledge, discount, guide, catering, shop-assistant,
animator, cost, interpreter, entertainment, wholesale, graduation.

TOURIST TRAVEL MONEY
TRAQE STAFF EDUCATION SERVICES | MATTERS
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XV. Match the terms on the left with their definitions on the right.

1) atour operator | a)a travel company staff member who sells tours and separate
services retail
2) atravel agent | b)a tourist professional who shows tourists round a
destination or a sight
3) a tourism | c) the person accompanying a group throughout its travel and
manager making all the travel arrangements for the group
4) atour guide d) a tourist specialist who develops tour packages
5) an animator e) a manager who supervises a staff of animators
6) a social | f) a person who is not attached to any company staff and
director works for himself having a licence to do such work
7) a booking | g) a tourist professional who manages a travel company or a
agent department
8) aticketagent | h)a travel company staff member who issues and sells tickets
9) a conductor 1) a specialist who arranges entertainments for hotel guests or

cruise passengers

10) a free-lancer

) a travel company staff member who arranges ticket
bookings

XVI. Pick out the right definition.

1)

a hospitality
industry

a) a set of businesses which provide social services for elderly
people

b) a set of businesses which provide services for sick people
in hospitals

c) a set of businesses which provide services for hotel guests

d) a set of businesses which provide accommodation, meals,
and entertainment for travellers

2)

goods

a) a lot of good things
b) products on sale

c) sales

d) discounts

3)

a commission

a) money paid by a tour operator for a travel agent's services
b) money paid by a customer for a travel agent's services

c) money paid by a customer when booking a tour

d) money paid by a traveller when booking a ticket

4)

a tour package

a) aset of tours offered for a traveller's choice

b) a list of services offered by a travel agency

c) atour which includes travel, accommodation, meals and
other services at one price and is paid for in advance

d) an envelope from a travel agency with all travel
documents for the customer going on a tour
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5)

a customer a) a specialist in national customs

b) a person who works at the Customs
c) aconsumer of travel services

d) a buyer of goods or services

6) a wholesaler a) a person or a company that sells packaged goods or
services to customers
b) a person or a company that works on a travel market
c) asales person or a company that has a number of agents or
agencies
d) a person or a company that buys goods or services in bulk
from suppliers and sells them to retailers
7) adestination a) a place to which a traveller is going
b) a place which a traveller visits during a tour
¢) aplace of arrival
d) a place of departure
8) sightseeing a) attractions and places of interest of a city or a town
b) visiting or looking at the places of interest
¢) looking through catalogues with city or country views
d) watching videos with city or country views
9) staff a) personal things
b) personnel
c) alot of people
d) a lot of customers
10) a retailer a) a person or a company that buys a tour package direct
from a tour operator
b) a person or a company that buys separate travel services
c) aperson or a company that sells goods or services direct to
the public
d) a person or a company that sells tickets direct to the public
XVII. Agree or disagree with the following statements. Correct the false ones.
1) A tour operator puts together the components of a holiday package or tour,
booking accommodations, travel and services.
2) Travel agents have the job of selling the packages created by tour operators.
3) Introverted people are more appropriate for the job of social director.
4) Travel agencies are tourist companies which develop and put together tour
packages.
5) Social director is a person in charge of the activities that are supposed to entertain
and amuse the customers.
6) The social director has to organize entertainment activities, but he mustn’t
involve the willing and the reluctant guests in the fun and games.
7) Tourism managers are also called the tour conductors.
8) The role of a tourism manager is a combination of marketing, public relations

and management, it also involves lots of planning and preparation.
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9) Tour guides don’t escort people on sightseeing trips and tours of particular countries,
cities, historical sites, monuments, and tourist attractions. They always work
indoors, giving tours in art galleries, museums or historical buildings.

10) Tour operators are retail tourist companies which work directly with the public.

11) Animators are supposed not to allow holiday-makers to relax in the hotel.

12) Experience of dealing with the public and giving presentations are not necessary
in the job of a guide, and additional languages may not help.

13) The sightseeing guide is not supposed to be asked a lot of questions. A
sightseeing guide never has any difficult or unexpected problems to deal with.

14) In order to develop a tour package the tour operator works with travel agencies.

15) A travel agent does not have any direct contact with the public.

XVIII. Fill in the blanks with proper prepositions if necessary.
1) The tour operator works ... a tourist company.
2) Tour operators sell tour packages wholesale ... travel agencies or sometimes
direct ... the public.
3) I’m planning to enter ... some school ... advanced tourism training.
4) Are you keen ... tourism management?
5) Both tour operators and travel agents deal ... tourist services.
6) A booking agent makes sales ... telephone.
7) What are you interested ... at a tourist job?
8) What position are you thinking ...?
9) In a large tourist company the tourism manager reports ... the general manager.
10) The tour guide has to deal ... any problems that occur ... the tour or excursion.

XIX. Fill in the blanks.

a retailer carriers the tour guide
a commission the tour operator the travel agent
the animator destination sightseeing
suppliers the tour conductor entertainment
the social director the tourism manager promotion
a wholesaler

1) supervises all operations in a tourist company and its staff.

2) handles tour groups.

3) sells tour packages and separate services to customers.

4) provides entertainment for holiday-makers.

5) develops tour packages.

6) The tour guide knows all sights in the

7) The tourism manager decides on and advertising of new tours.

8) The tour operator pays to travel agents.

9) The tour guide conducts tours.

10) The animator arranges and conducts programmes.

11) The travel agent is :
12) The tour operator is
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13) The chief animator is also called
14) The tour operator works with , hotels, museums and other
15) The tour guide is also called :

XX. Make up sentences.

1) to the general public, necessary travel information, provides, a retail travel
agency.

2) the travel agent, the intending tourists, come, to the office of.

3) proposed visit, seek, information about, they, their.

4) the travel, people, should be, very knowledgeable, agents.

5) relating to travel, should supply, up to date and concrete information, they.

6) they, skills, must have, communication, great.

7) the potential customers, the art of catching, the travel agent, should be thorough
in.

8) is adesirable qualification, a travel agency, the knowledge of foreign languages,
for those working in.

9) to choose, the potential tourist, a travel agent, the most convenient course,
advises.

10) a great deal of initiative, and, this job, calls for, drive.

XXI. Fill in the correct word derived from the words in brackets.

Tourism is one of the fastest growing industries in the world. There are so many
(1) ... (differ) jobs available which require a wide range of skills and (2) ... (able).
However, the industry relies heavily on client (3) ... (approve) and (4) ... (satisfy), so
one of the key (5) ... (require) for most jobs is to provide convenient and (6) ...
(efficiency) services that go beyond a customer’s (7) ... (expect). Although there are
many different positions, there are several similar skills that (8) ... (apply) must possess
to be (9) ... (success) in the tourism industry. Excellence in team work is a must, and
so too is a (10) ... (will) to learn through experience. (11) ... (Confide) in using
computer software, communicating with clients or guests, and an ability to solve
problems are also (12) ... (significance) for most candidates. Because there are so many
jobs on offer, from entry level to (13) ... (manage) positions, it is hard to pinpoint an
(14) ... (expect) salary. Therefore, depending on the (15) ... (pose), experience and
company, a tourism salary can begin as low as £12,000 but reach more than £50,000
each year. On-the-job experience is a major education tool used in tourism. However,
bachelor’s degrees and (16) ... (advance) degrees in tourism and related disciplines are
usually needed for (17) ... (high) level positions.

GRAMMAR DRILLS
THE INDEFINITE TENSES

. Make up interrogative and negative sentences.

+ He is a tourism manager. + He lives in Russia.
? Is he a tourism manager? ? Does he live in Russia?
— He is not a tourism manager. — He does not live in Russia.
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1) She handles tour groups.

2) Our tourism manager made a journey to Greece.

3) This tour guide will handle six groups next month.

4) You deal with customers.

5) The first travellers were merchants and traders.

6) It will be too late to change the dates of the tour tomorrow.
7) You are a wholesaler.

8) The travel agent offered a travel insurance.

9) The tourists will stay in the mountains overnight.

10) These people are our tourists.

11) This travel agent got a higher commission for the increased sales.

12) Those animators will conduct shows and games.

13) This employee is an animator.

14) The travellers chose our new tour yesterday.

15) We will take a sightseeing tour of London in a week.

I1. Make up alternative guestions.
1) His friend is a guide. — Is his friend a guide or an interpreter?
2) He speaks English. — Does he speak English or French?
1) Travel agents sell tours retail.
2) Thomas Cook set up the first travel agency.
3) There will be more business travellers in future.
4) Animators conduct entertainment programmes for children.
5) The WTO emerged in 1975.
6) The travellers will stay at a resort hotel.
7) The animators are easy-going people.
8) They worked as animators during their summer holidays.
9) The tour operator will develop some new tours next season.
10) Tour operators pay commission to travel agents.
11) The most famous travellers in the past were explorers.
12) Tourism will grow very fast.
13) This is our chief animator.
14) The trains outdid ferries.
15) They will have a theme park in Moscow soon.

I11. Make up tail-guestions.
1) Customers tip guides. — Customers tip guides, don't they?

2) Customers don't tip guides. — Customers don’t tip guides, do they?

1) The guide conducts sightseeing tours.

2) The age of airplanes made travel available to all people.
3) The travel agents won't offer any discounts in high season.
4) The guide doesn't decide on discounts.

5) Tourism managers hired some new employees last week.

6) The resort hotel will offer a new animation programme next season.

7) The general manager doesn't report to a department manager.
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8) The first travellers used simple means of transportation.

9) There won’t be an English-speaking guide during the sightseeing tour.
10) The tourism manager reports to the general manager.

11) The trains didn’t outdo planes.

12) The holiday-makers will have a chance to combine action and relaxation.
13) We never get commissions from tour operators.

14) Our tour package didn’t include transfer.

15) It won't be easy to book a hotel in summer peak season.

V. Make up special questions.
1) She is a knowledgeable tour guide.
a) Who is a knowledgeable tour guide?
b) What kind of guide_is she?
¢) What is she?
2) She handles tour groups in high season because she is a guide.
a) Who handles tour groups in high season?
b) What kind of groups does she handle in high season?
¢) What season does she handle tour groups?
d) Why does she handle tour groups?

1) He decides on prices and discounts because he is a tourism manager. (Who,
What, Why)

2) The UN conference on international travel and tourism took place in Rome in
1963. (What, What kind of..., Where, When)

3) Their best travel agent will go on an incentive tour next season. (Who, What kind
of..., When)

4) This tour operator pays us a 10 per cent commission. (Who, What)

5) Our tour operators developed some new tours last season. (What, When, Who)

6) You will take a coaching tour to Europe next summer. (Who, What, What kind
of ..., Where to, When)

7) Travel agents always provide a travel insurance with the tour package. (Who,
What kind of...)

8) She was often away on business because she was a tour operator. (How often,
Why)

9) The holiday-makers will take a tour to this theme park tomorrow morning. (Who,
What, What kind of ..., When)

10) The animator entertains passengers on a cruise ship. (Whom, Where)

11) They advertised their tour packages in mass media last month. (Where, When)

12) Our customer will attend the international exhibition next month. (Who, Whose,
What, What kind of ..., When)

13) The booking agent handles bookings over the phone. (Who, How)

14) Thomas Cook set up the first travel agency in the middle of the 19" century.
(Who, What, When)

15) More and more people will have paid holidays and long weekends in future.
(Who, What, What kind of..., When)
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V. Render the texts in plural. Start as follows.

Tour operators work in tourist companies. They develop tours also known as tour
packages ...

V1. Open the brackets.

1)
2)

3)

4)
5)
6)
7)
8)

9)

The tour guide usually (to speak) a few foreign languages.

A month ago our company (to put) a new tour together. We (not to advertise) it
in mass media. We (to include) it in our new travelogue.

What kind of tour packages your company (to promote) next season? — We (to
promote) sporting tours. We (to advertise) them on TV and (to publish) in
travelogues. We (not to promote) shopping tours any more.

The guide (not to know) all the sights in our destination. She (not to be) a local
guide.

Your tourism manager (to travel) anywhere last year? — He (not to take) his paid
holidays last year. He (to have) a lot of work to do.

Your employer (to send) the best employees on an incentive tour again next
year?

Your travel agency (to sell) separate services? — Yes, it (to do). But we (not to
offer) car rentals.

When and where the UN conference on international travel and tourism (to take)
place? — It (to take) place in 1963 in the capital of Italy.

Your travelling companions (to take) the same kind of tour next year? — No, they
won't. They (to go) on a cruising tour next time.

10) How tour operators (to sell) their tour packages? — They (to sell) them wholesale.

They (to pay) commission to travel agents. The commission (to be) from 5 to 10
per cent of the tour cost.

11) They (to set) up a new tourist company and (to do) market research last year.
12) How many travel clerks they (to include) in the FAM tour next time? — They

(not to include) many.

13) Your travel consultant (to be) in the office? — No, he (not to be) in. He (to be)

away on business.

14) You (to cooperate) with major tour operators a couple of years ago? — No, we

didn’t.

15) Educational tourism (to become) even more widespread in future.

VII. Translate from Russian into English.

1)

2)

3)

MeHemxkep Typu3Ma yIpaBIIeT TYPUCTCKOM KoMmaHnued. OH NpUHHMAET
peleHus o Typax, lieHax u ckuakax. OH ynpasisieT nepcoHanioM komnanuu. OH
He Bceraa HaxoauTtces B orice. OH 4acTO €3/IUT TI0 JIeTIaM.

Buepa s nmpouunTtan cratero 0 BCeMUpHOU TypUCTKOM OpraHu3aldy B )KypHaJE.
— Korna sra opranuzauus Bo3uukna? — Ecnu s He ommbaroch, 3T0 COObITHE
npousonuio B 1975 rony.

S cobuparock cTaTh ruIOM-IIEpeBOIYMKOM. B cienyroiiem rogy st Oyay usydartb
€llle OJIMH MHOCTPaHHBIN s13bIK. — Kakoii 361K ThI Oyellb ocBauBaTh? — Sl HAUHYy
C UTAJILSIHCKOTO, a MMOTOM MPOAOJIKY M3ydyaTh UCMAHCKUU. — A OyJellb JU Thl
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U3y4aTh UCTOPHIO U UCKyccTBO? — Jla, onpenenenHo. Bee Oyaymue ruapl 0y ayT
U3y4aTh UCTOPUIO U Teorpaduio, KyJIbTypy U UCKyccTBO. Haneroch, Mbl OyneMm
3HaTh BCE JIOCTONPHUMEUYATEIbHOCTH HAIIero TYpPLEHTpa B KOHIE Kypca
oOy4eHHS.

4) Yewm 3anumaetcs Typonepatop? ['me on padoraer? — Typoreparop — riaBHBII
IPOU3BOJAMTENIF B MHAYCTpUU Typusma. OH paboTaeT ¢ MOCTAaBIIMKAMU U
pa3pabaTeiBaeT makeTsl TypoB. OH pealin3yeT MakeThl TypoB onToM. MHorma
TypoIepaTop IpoAacT Typbl B PO3HULLY.

5) Tomac Kyk cran u3Becten B Auriauu B cepearne XIX Beka. — Uem oH cTain
u3BecTeH? Uto oH caenan? — OH OpraHu30Ball NEPBYIO TYPUCTCKYIO IOE3KY 110
*ene3Hoi nopore. OH OCHOBAJI IEPBOE B MUPE TyPAreHTCTBO.

6) Ha coOpanuu B KOHIIE TOJIa MEHE/DKEP Typu3Ma OyAeT MPUHUMAThH PEUICHUE O
pa3paboTKe U NPOJABUKEHUU HOBBIX YCIIYT U MaKETOB TYypPOB.

7) S — rup-niepeBomguuk. S He paboTar0 B TYpUCTCKOW KOMIIAaHUU. S1 3aHMMArOCh
TYPUCTCKUMHU IrpynnaMu. S IpoBOXKy SKCKYpCUU. S 4acTo OTBEYar0 Ha BOIPOCHI
TYpHUCTOB. I MHOTO MIEPEBOXKY C OJTHOTO fA3bIKA Ha IPYTOM.

8) A xrTo Takue aHUMATOpbI? UeM OHM 3aHUMAIOTCS? AHUMATOPBI OPTAaHU3YIOT U
IIPOBOJAT pa3BJEKATENIbHbIE MPOrpaMMbl. OHU BOBJIEKAIOT TOCTEN B JCHCTBHE.
AHHUMAaTOPBI 0OYEHB APTUCTUUHBL. OOBIYHO OHU OYEHB OOIIUTENbHBIC TF0AN. OHU
XOpOIIIO TOBOPSAT HA POAHOM U MHOCTPAHHBIX S3bIKAX.

9) TypareHT He pa3padaTbiBacT Typbl. TypareHT npoJiacT MakeThl TYPOB KIIMCHTAM
B po3HULY. TypareHT Takxe MpeajiaracT pa3JinuHble OTAENIbHbIE yeayru. Kakue
yCIyTU TMpenocTaBiseT TypareHT? TypareHT mpeaocTaBisieT OWIIeThl,
HKCKYPCHH, apEHIy aBTOMOOUIIEH, CTPaxOBKHU.

10) Ber Oynere mpeanarath Kakue-auO0 HOBBIC Typhl B Oyayiiem ce3zone? — /Jla,
Hallla TyporepaTopckas ¢pupma OyJeT peKIaMUpOBaTh U PEATU30BbIBATH ONITOM
Y B PO3HUILY KaHUKYJISIPHbIE MHKIIIO3UB-TYPBI JUIsl IeTel. — B Kakue cTpaHbl Bb
Harpasute aereit? — 3to oynet Typuus, ['peuus, Ucnanus n Utanus.

VIII. Make up all possible questions to the following sentences.

1) Travel agents sell tours retail.

2) The tour operator is a wholesaler.

3) The UN conference on international travel and tourism took place in Rome in
1963.

4) The travel agent offered me travel insurance.

5) During educational tours travel clerks will get familiar with local facilities,
hotels, restaurants and attractions.

6) Tourist companies will provide more services in future.

TYPES OF TOURISM
ACTIVE VOCABULARY

advanced care Ha/JISKAIIANA YXOT

adventure tourism IPUKITIOUEHYCCKUN TYPH3M

bird-watching HAOJIIOJICHUE 3a NTHUIAMH B CCTECTBCHHBIX YCJIOBHSX HX
oOuTaHUsA
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business tourism JETOBON TYpHU3M

cookery KYJIMHAPHS

cruise tourism KPYH3HBINA TYpHU3M

cultural tourism 03HABATCIILHBIA TYpHU3M

to depend on 3aBUCETH OT

to devise IPUIYyMBIBaTh, pa3padaThiBaTh

destination IYHKT Ha3HAYCHUS

disabled people JFOIM C OTPAaHMYECHHBIMHA BO3MOKHOCTSIMHU

domestic tourism BHYTPEHHHUI TypH3M

ecological tourism HKOJIOTHYSCKUN TYPU3M

educational tourism y4eOHBIH, IKOJIBHBIN, 00pa30BaTENbHBIA TyPU3M

event tourism COOBITUIHBIN TYpHU3M

expensive JOPOTOM, JOPOTOCTOSIIIAHA

extreme tourism IKCTPEMATBHBINA TYPH3M

fourth-age tourism TYPHU3M JIUI] YETBEPTOTO BO3pacTa

to gamble UTpaTh B a3apTHBIC UTPHI

gambling a3apTHbBIE UTPBI, UTOPHBII OHM3HEC

heritage HacJee

hiking NN TYPU3M

hitch-hiking TypHU3M aBTOCTOIIOM

holiday tourism KaHUKYJISPHBIA TypU3M

horse riding BEpXOBas e€371a

impact BO3/ICHCTBUE

inbound tourism BBHE3THOM TYypH3M

incoming tourism BBE3THOU TypH3M

internal tourism BHYTPEHHHU TYPHU3M

international tourism MEKTyHAPOIHBIN TYpH3M

island OCTpOB

medical tourism METUITUHCKHH TYPU3M

medical treatment MEIULIMHCKAs TTOMOILb

motive IOBO/I, IPHYKMHA, MOTHB

motor racing ABTOTOHKH

outbound tourism BBIC3THOM TYPH3M

out-going tourism BBIC3HON TYPHU3M

ownership BUJI COOCTBEHHOCTH

painting YKUBOITHCH

pertinent MMEIOIMN OTHOLLIEHUE, YMECTHBIN

pilgrimage tourism NAJIOMHUYECKHIA TypHU3M

pole TIOJTFOC

profit T10JIb3a, BBITO/1a, TPUOBLIHL

purpose ejb

retired people CHCHOHEPBI

rugged TPYAHOIPOXOTUMBIT

to share JeITUTh, Pa3aeisTh, COBMECTHO TOJb30BATHCS, COBMECTHO
BJIAJICTh

to sort out pazouparth, BBIACIATH, KJIaCCU(PUIIUPOBATD
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special-interest tourism  crenuanIM3UPOBaHHBINA TYPHU3M

sports tourism CTIOPTUBHBINA TYPU3M

surroundings OKpYKCHHUE, OKpPY’KaroIas 00CTaHOBKA
survival BbDKUBAHHE

sustainable tourism AKOJIOTUYECKU PALMOHAIBHBIN TypU3M
third-age tourism TYpHU3M JIMI] TPETHETO BO3pacTa
uninhabited HEOOMTaEeMbIi

I. Answer the following guestions.

What types of tourism do you know? Give as many examples as you can. Try to
classify them into categories according to features that they have in common. Some
types can belong to more than one group. What types are traditional ones? What types
are brand new? What types of tourism are more popular/less popular? Why?

I1. Give Russian equivalents to the following words and word combinations.

To talk about travel and tourism, many types of tourism, to depend on the
purposes of travelling people, the exact figure, domestic tourism, international tourism,
In-coming tourism, out-going tourism, resort tourism, to be popular all over the world,
a beer-drinking tour, adventure holiday, an uninhabited island, fascinating tours, to
watch birds in natural surroundings, up-to-date hobbies, for the sake of convenience
and politeness.

I11. Read, translate and discuss.

DIALOGUE: SORTING OUT DIFFERENT TYPES OF TOURISM
Student 1: | was wondering if we could continue talking about travel and tourism.
Student 2: That sounds fine with me. What do you have in mind?

Student 1: Are there many types of tourism nowadays?

Student 2: Quite a lot! They depend on the purposes of travelling people.

Student 1: Will you share your knowledge with me? If it's not too much trouble, of
course.

Student 2: No trouble at all!

Student 1: | am curious to know how many types of tourism there are.

Student 2: | don't think anybody will give you the exact figure.

Student 1: Will you name just a few?

Student 2: Tourism can be categorized in terms of different factors: geography
(internal, international and domestic tourism, in-coming and out-going
tourism); a form of ownership (government and private); industry
(transport system, hospitality services or related services); motive (profit
or nonprofit). But the purpose of a tourism trip is generally considered the
main factor of tourism typology. There are many reasons for people to
travel. However, all of them fall under two mail headings: travel for
pleasure or recreation and travel for business...

Student 1: Wait a minute! Are you serious? Do you mean business travel is a type
of tourism?
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Student 2: | definitely mean it. Look, tourism is not just pleasure! The more purposes
travellers may have, the more types of tourism there are and will be.

Student 1: Will you sort out some of the purposes of travel then?

Student 2: The more detailed classification of tourism according to the purpose of a
tourism trip allows to distinguish a great number of various forms of
tourism such as: cultural tourism (visiting different and unique sights and
experience their cultural heritages); educational tourism (travelling to an
educational institution or some other destination in order to take personal-
interest classes); ecological or sustainable tourism (which implies
minimal impact on the environment and integrates tourism with ecology);
medical tourism (travelling to get medical treatment or advanced care
that is not available in the native country); sports tourism (spending time
participating in some sport activities such as skiing, golf, diving or travel
to watch a sport competition)... However, there are a lot more types of
tourism.

Student 1: Curiously enough, | personally know just holiday, resort, cruise and
sports tourism.

Student 2: | believe, lots of people think of tourism as just recreation. So you are no
exception.

Student 1: Will you name some more types of tourism?

Student 2: Adventure tourism, hiking and hitch-hiking, pilgrimage, special-interest
tourism...

Student 1: Will you slow down, please? What is a special-interest tourism?

Student 2: As a matter of fact, there is a great deal of special-interest holidays
popular with tourists all over the world.

Student 1: «Special interesty sounds very intriguing to me. What kind of special
interest is meant here?

Student 2: Any hobby you can think of. Hobby tourism means travelling alone or
with groups to participate in hobby interests, to meet others with similar
interests or to experience something pertinent to a hobby.

Student 1: Do you mean that if | enjoy beer and take a beer-drinking tour to Bavaria,
it is a special-interest tourism?

Student 2: Your example is quite to the point! Why not? Some other examples are
cookery and bird-watching, gambling and painting, motor racing and
horse riding, botany and survival.

Student 1: Survival? It must be fantastic! Is it an adventure holiday somewhere on
an uninhabited island or on one of the poles?

Student 2: Absolutely so! Adventure tourism or extreme tourism is travelling to
rugged regions and places such as mountains, jungles, deserts, caves or
participating in dangerous events such as hiking and mountaineering.

Student 1: And what does bird-watching involve?

Student 2: Those are fascinating tours where travellers watch birds in natural
surroundings. Just imagine travelling to the Seychelles Bird Island or to
Ecuador!

Student 1: Such tours must be very expensive!
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Student 2: Who told you that a hobby is a cheap thing? Quite the other way round!

Student 1: | agree to it. The up-to-date hobbies are really expensive. What are some
other new types of tourism in the world today?

Student 2: Some of the new types that will continue developing in future are third-
age and fourth-age tourism.

Student 1: The more you are telling me about tourism, the more ignorant I am
feeling.

Student 2: Oh, come on! If you do some thinking, you will guess what these types
of tourism are about.

Student 1: Right. | guess that the third-age tourism concerns retired people. But |
can hardly imagine what the fourth-age tourism is.

Student 2: The fourth-age tourism involves disabled people. Both terms «third» and
«fourthy age are devised for the sake of convenience and politeness
towards these kinds of tourists.

Student 1: That's understandable!

Student 2: It should be mentioned that the list of different forms and types of tourism
is not complete and is constantly enriching.

SUBSTITUTION DRILL

V. Practise.

1. 1 was wondering if we could continue talking about travel.
continue discussing tourism matters
continue discussing types of tourism
go on talking about career education
go on discussing business matters
carry on speaking about the hospitality industry
carry on speaking about the accommodation industry

2. Will you share your knowledge with me?
ideas
views
viewpoints
standpoints
opinions
experience

3. I'm curious to know how many types of tourism there are.
how many tourist arrivals there are
how many new resorts there are
how travellers choose a tour package
what travel agents offer discounts for
where travel agencies advertise themselves
what some purposes of travel are
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4. The more purposes travellers may have, the more types of tourism there are and will
be.
aims
targets
goals
objectives
ideas about travel
views about travel
5. Will you sort out some of the purposes of travel then?
put together
sum up
summarize
inform me of
advise me on
put me in the picture about
6. Curiously enough, I personally know just holiday tourism.
resort
cruise
sports
adventure
cultural
special-interest
7. As a matter of fact, there is a great deal of special-interest holidays.
resort
sports
adventure
hiking
pleasure
cultural
8. «Special interest» sounds very intriguing to me!
amazing
captivating
thought-provoking
exciting
wonderful
peculiar
9. Your example is quite to the point!
question
answer
idea
view
explanation
statement
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10. It must be fantastic!

wonderful
enjoyable

exciting

excellent
marvellous

fabulous

11. And what does bird-watching involve?

hiking

hitch-hiking
motor-racing

painting
cookery

gambling
12. Just imagine travelling to the Seychelles!

Ecuador
Bavaria
France

the desert

the North Pole

an uninhabited island
13. Such tours must be very expensive!

very costly

very inexpensive

very cheap

exciting
fantastic

fabulous

14. Who told you that a hobby is a cheap thing?

travelling

a tour

a journey

atrip

a voyage

a cruise

15. The more you are telling me about tourism, the more ignorant | am feeling.

travel

special-interest tourism
adventure tourism
third-age tourism
bird-watching
horse-riding

backward
amazed
excited
interested
fascinated
Impressed

16. If you do some thinking, you will guess what these types of tourism are about.

figure out
understand



realize
imagine
fancy
get the idea
17. | can hardly imagine what the fourth-age tourism is.
fancy
figure out
guess
suppose
assume
presume

V. Respond.
— Are you going to choose a career in tourism? — Yes, | am. (No, | am not.)
— What career in tourism are you going to choose? — I'm going to choose a
career of a tourism manager.

1. — Are you planning to enter any tourist college? —

— What college, school or university are you planning to enter? —
2. — Are you going to be a tourism professional? —

— What are you going to be? —
3. — Are you keen on tourism at all? —

— What are you keen on in tourism? —
4. — Are you fond of travelling at all? —
— What are you fond of in travelling? —

5. — Are you interested in work with people? —
— What are you interested in at a tourist job? —
6. — Are you going to take a job in tourism? —
— What job are you going to take? —
7. — Are you thinking of the position of a travel agent? —

— What position are you thinking of? —
8. — Are you planning to study? —
— What are you planning to study? —
9. — Are you going to work as a tour operator after graduation? —
— What are you going to do after graduation? —
10. — Are foreign languages essential in tourism business? —
— What foreign languages are essential in tourism business? —

V1. Make up your own dialogue on different types tourism.

VII. Tell your groupmates about your favourite type of tourism.

ACTIVE VOCABULARY

amusement park napK pa3BIICYCHUI
animation programme aHUMaIMOHHAs IIporpaMma
answering service ciyx0a cexkpeTapeii Ha TeaedoHe
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to attend
benefit

boating

bonus
communications
convention
convention tourism
cruising

cycling

data

to define
difficulty

diving
equipment

to exceed
facilities

fair

familiarization (FAM) tourism

fitting-centre
holiday camp
holiday-maker

to improve
incentive tourism
itinerary

to keep physically fit (kept, kept)

leisure tourism
mission

motoring

mountain tourism
mountaineering
negotiations
overnight

pleasure tourism
post-convention tour
pre-convention tour
preparation
provision

quota

rafting

to inquire
responsibility
to retire

noceuiaTh, IPUCyTCTBOBATH Ha

1oJib3a, 0J1aro, NPUBWIETHS, MPEUMYILIECTBO,
JbroTa

MyTEIIECTBUS HA JIOJKE

peMust

CpelCTBa CBS3H

KOHI'pecc

KOHT'PECCHBIN TypHU3M

KPYHU3HBIE Ty TEIIECTBUS

BEJIOTYPbI

JAHHBIE

XapaKTepru30BaTh, JABATh ONPEICICHUE
TPYIHOCTD

HBIPSTHUE

000pyi0BaHuE, OCHAIIEHNE, NHBEHTAPh
MPEBBIIATH, IEPEBBINOIHATh

0aza, yaoOcTBa, cpencTBa OOCITyKUBaHMUS,
BO3MOXHOCTH

sApMapKa

O03HAKOMUTEJIBHBIN TyPHU3M

TPEHAXXEPHBIN 3aJ1

Jarepb OTJbIXa

OTABIXAIOLINM, OTIIYCKHUK

yJIy4llaTh, COBEPLICHCTBOBATh
MOOIIPUTENbHBINA TYPU3M
CIJITAHUPOBAHHBIA MapIIPyT
NOAJIEPXKUBATh (PU3HUECKYIO (HOpMy
NOCYTOBBIN TyPHU3M

MUCCHS, JeJierauus

aBTOTYpHU3M, IyTEIIECTBUSI HA aBTOMOOUIIE
TOPHBIN TypPU3M

AJTBITUHU3M

IEPEroBOPbI

B HOYHOE BpeMs

KAHUKYJISIPHBIN TYpPU3M, TYPU3M C LIEJIbIO OT/AbIXa
ITOCTKOHTPECCHBIN TYP

MIPEIKOHTPECCHBIN TYP

OJTOTOBKA

peAoCTaBICHNE, 00eCIIeUCHUE

HOpMa

CIUIaB MO pEKaM Ha IUIOTaX WM PE3UHOBBIX
JOIKAX

TpeboBaTh

OTBETCTBEHHOCTH

YXOJIUTh HAa MIEHCHUIO
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reward BO3HATIPAXKICHUE

route MapupyT
sand MIECOK
secretarial services YCIYTH CeKpeTapsi
to set a target (set, set) CTaBUTH 3a/1a4y, eI
sporting tour CTIOPTUBHBIN TYP
to spread out (spread, spread) PacpOCTPAHATHLCS, PACIIHPATHCS
to stay OCTAHABJIIMBATHCS, IIPOKUBATH
to sunbathe 3aroparb, IPUHUMATh COJIHEUHBIC BAHHBI
swimming-pool Oaccelin
target 3ajaya, 1eib
theme park TEMaTUICCKHUH MapK
trade TOPIOBJIS, TOPTOBBIN
trade fair TOpTOBAas sipMapKa
training npodeccroHanpHasi TMOATOTOBKAa, TPEHUPOBKA,
o0yueHue
travel expenses JTOPOKHBIE PACXOIBI
water tourism BOJIHBIN TypH3M
TEXTS

VI11. Read, translate and answer the guestions.
LEISURE TOURISM

Leisure tourism is also called pleasure tourism or holiday tourism. It is a type of
tourism when a person goes on holiday and does not travel on business. Thus, the
purpose of tourism in this case is recreation.

Leisure travellers look for sun, sea and sand. They want to go sunbathing,
swimming and diving. So this kind of travellers go to sea resorts or holiday camps and
stay at resort hotels.

Leisure travellers enjoy organized entertainment and sport. In a resort hotel there
are always swimming-pools, fitting-centres, tennis courts, discos. A resort hotel offers
its customers contests, concerts, shows, animation programmes for children. Usually it
offers tours and visits to different attractions: local sights or amusement or theme parks.

Holiday-makers normally travel with their families and children. There are other
ways to travel for pleasure: cruising and coaching, motoring and hiking.

More and more working people will have longer paid holidays and long weekends
in future. More and more people will retire at an earlier age. It means that more and
more people will travel for leisure in future.

. How is leisure tourism called?

. What type of travel is leisure tourism?

. What do leisure travellers look for?

. Where do leisure travellers go on holiday?

. What do leisure travellers enjoy?

. What does a resort hotel offer?

. What are other ways to travel for pleasure?

. Why will more and more people travel for pleasure in future?

coO~NO OIS WN -
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SPORTS TOURISM

Sports tourism is a type of active holiday. The purpose of a sporting tour is to
exercise and keep physically fit. At the same time travellers enjoy natural
surroundings, fresh air and clean water.

Travellers combine action and relaxation during a sporting holiday.

Tourist companies offer hiking, cycling, boating, rafting and other kinds of
sporting tour.

Very often sporting tours require preparation and special training. First the tour
instructors will plan the itinerary. Then they will train tourists how to use sporting
equipment. They will explain the details of the route. They will define means of
transportation, provision of meals and overnight accommodation.

During some tours travellers carry their luggage and sporting equipment
themselves. During some other tours special carriers transfer the luggage for them. It
depends on the difficulty of the tour, on the tourist destination and the local practice.

Within sports tourism there is water tourism, mountain tourism and
mountaineering, skiing. Sports tourism is popular all year round.

. What type of holiday is sporting tour?

. What is the purpose of a sporting tour?

. What do travellers enjoy during a sporting tour?

. What kind of sporting tours do tourist companies offer?

. How will instructors prepare travellers for sporting tours?

. What will instructors plan before the tour?

. Who carries the tourists' luggage during a sporting tour? What does it depend
on?

8. What types of tourism are there within sports tourism?

~NOoO o1k~ WwN

BUSINESS TOURISM

Business tourism is a travel for business purposes.

Business travellers are businessmen and government officials. They travel on
different missions. They often travel to attend a convention. Convention tourism is a
part of business tourism. It involves taking part in a conference or a seminar.

Business travellers often travel to attend an international exhibition or a trade fair.

There are tourist companies that provide business services. Those are fax, telex
and telephone communications, secretarial services, answering service, business
meeting arrangements. There are business facilities for business travellers at hotels,
airports, on airplanes.

Business travel will develop faster than other types of tourism in future. There
will be more business tourists and more tourist companies which will deal with
business tourism. They will provide more services in future. They will collect
information on markets and trade partners, provide economic data on monitors, arrange
negotiations, offer pre-convention and post-convention tours.

1. What kind of travel is business tourism?

2. What kind of tourists are business travellers?

3. What do business tourists travel for?

4. What does convention tourism involve?
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5. What business services do tourist companies provide?

6. Where are business facilities?

7. What kind of other business services will tourist companies provide in future?
8. What sort of tours will tourist companies offer to business travellers?

INCENTIVE TOURISM

Incentive tourism means that a business company offers holiday tours to its
employees and covers all travel expenses.

On the one hand, the company does it as a reward or a bonus to a person for his
successful work.

On the other hand, the company does it as an incentive for the future. The
company hopes that the employee will work even better in future and bring profit to
the company.

Very often an employer sets a target for an employee: «You will earn a holiday in
France for your family if you exceed your quota by 10 per cent next year».

Incentive tourism emerged in the 1960s in the USA. Later on it spread in Europe.
But only large progressive corporations offer tours to their employees.

In some countries there are specialist tourist companies which arrange incentive
tours for business corporations. They take great responsibility because incentive tours
go under the name of the business corporation. It means that good travel arrangements
will improve its reputation. Bad travel arrangements will shake its reputation.

This type of tourism is still a very small part of international tourism. Most
probably this type of tourism won't grow in future.

. What does incentive tourism mean?

. Why does a business company offer incentive tours to its employees?

. What sort of target does an employer set for the employee?

. When and where did incentive tourism emerge?

. What kind of companies offer incentive tours?

. Why do tourist companies take great responsibility when they arrange incentive
tours for business corporations?

7. How popular is this type of tourism?

OOk WN -

FAMILIARIZATION TOURISM

Familiarization tourism is often called just FAM tourism. It means that a business
company sends its staff on educational tours to its branches or other business
companies in other cities and countries.

If a travel agency sends its travel clerks on FAM tours, it means that they will
have educational visits to a tourist destination. There they will get familiar with local
facilities, hotels, restaurants and attractions. They will study a tour operator's or local
travel agency's practice.

The main purpose of travel clerks on a FAM tour is to get necessary knowledge
from personal experience. When the clerks return home, they will know what to offer
and what to explain to their customers about the destination.
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Some experts say that FAM tourism is a part of incentive tourism. On the one
hand, such atour is an incentive to the travel agency staff selling holidays. On the other,
it is a benefit to the tour operator which arranges them.

FAM tourism is very popular and will become even more popular in future.

1. What does familiarization tourism mean?

2. What do travel agencies send their clerks on FAM tours for?

3. What do travel clerks get familiar with during FAM tours?

4. What is the main purpose of travel clerks on a FAM tour?

5. What will the travel clerks know when they return home?

6. Why do some experts say that FAM tourism is a part of incentive tourism?

VOCABULARY DRILL
| X. Find English equivalents in the texts and use them in the sentences of your
own.

JlocyroBblii TypusMm, II€idb MyTELIECTBUS, €3AUTh HAa MOPCKHE KYpOPTHI,
OCTaHABIIUBaTbCA B  KYPOPTHBIX  OTENISIX, OPraHU30BaHHBIC  Pa3BIICUCHUS,
AHUMAITMOHHBIE MPOTPAMMBI JJIsl JI€T€M, BHUJ AKTUBHOTO OT/AbIXa, MOJJEPKUBATH
¢usnueckyro (GopMy, CHOPTUBHBIA Typ, TpeOOBaTh MOATOTOBKY M CHELHAIBHYIO
TPEHUPOBKY, IJIAHUPOBATH MAPIIPYT, CPEJICTBA TPAHCIIOPTA, 00ECTICYEHUE TUTAHUEM,
pa3MeleHrne Ha HOWIeT, CIOPTUBHBIN MHBEHTaph, JIEOBbIE 1IEJIM, TOCYAapCTBEHHBIE
CIIy’Kalllue, KOHIPECCHBbI TypU3M, NPUHUMATh Y4YacTHE B CEMHUHApE, MOCEIIATh
MEXIYHApPOJIHYI0O BBICTABKY WJIM TOPTOBYIO sIpMapKy, clyxk0a cekperapeil Ha
TenedoHe, JOTOBAPUBATLCA O MEPEroBopax, MOKPHIBATh PACXOJIbl HA IMyTEIIECTBUE,
BO3HArpakJIeHWEe 3a YCHENIHYI0 paboTy, MPUHOCUTH MPUOBLIL KOMIIAHWUHU, CTAaBUTH
Iedb TMepes ClyXaluM, Oparh Ha ce0si OOJBIIYH0 OTBETCTBEHHOCTb, YIIY4INATh
penyTaiuio, o0pa3oBaTeIbHbIE TYphl, (GUIKAJ, MOJTYYUTh HEOOXOIUMbIC 3HAHUS Ha
JIUYHOM OTIBITE.

X. Match up.
1) holiday a) service
2) answering b) surroundings
3) theme c) fair
4) natural d) accommodation
5) sporting e) equipment
6) government f) local facilities
7) overnight g) camp
8) economic h) data
9) trade 1) official
10) to get familiar with j) park

XI. Cross out one odd term in each line. Explain your choice.
1) secretarial services, government officials, trade partners, telephone
communications, international exhibition, travel agency staff, negotiations;
2) holiday-maker, vacationist, official, tourist, traveller;
3) expensive, international, cultural, cookery, ecological, educational,
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4) entertainment, international, contest, disco, swimming-pool, concert, fitting-
centre;

5) trainings, motoring, gambling, mountaineering, cycling, cruising, hiking;

6) exercise, equipment, training, instructor, competition, enduring;

7) to depend on, to devise, to report to, to sort out, to spread out, to deal with, to
slow down:;

8) necessary knowledge, educational tour, personal experience, branch, tourist
destination;

9) itinerary, tour, destination, quota, route, tour package;

10) expenses, reward, bonus, incentive, profit, successful.

XI1. Group the following terms according to the titles in the table (4 terms in each
roup).

Diving, out-going, yachting, sight, third-age, safari, travel expenses, boating,
theme park, negotiations, survival, reward, mission, amusement park, rafting, FAM,
profit, secretarial service, bonus, convention.

MONEY PLACES OF | TYPES OF BUSINESS WATER
MATTERS INTEREST TOURISM TOURISM TOURISM

XI11. Match the terms with the definitions.

1) convention tourism | a) a type of tourism which involves visits of tour operators
and travel agents to travel destinations so that they get to
know their facilities well
2) outgoing tourism | b)a type of tourism involving visiting fragile, pristine, and
relatively undisturbed natural areas
3) incentive tourism | c) a type of tourism which involves tours and visits for

disabled people

4) sports tourism d)a type of tourism which involves journeys for people
who share the same hobby

5) leisure tourism e) a type of tourism which involves holidays awarded to
staff members as a bonus and to encourage them to work
better

6) familiarization f) a type of tourism which involves holidays for relaxation

tourism and entertainment purposes

7) third-age tourism | g) a type of tourism which involves taking part in meetings,

conferences and seminars

8) fourth-age tourism | h)a type of tourism which involves tours and visits for

elderly and retired people

9) special-interest 1) a type of tourism which involves tours with a lot of
tourism physical training, exercising and keeping fit
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10) ecological tourism | J) a type of tourism which involves the activities of
residents of a given country travelling to and staying in
places outside their country of residence and outside
their usual environment

XIV. Pick out the right definition.

1) gambling a) hunting
b) ferry-boating
¢) bungee-jumping

d) gaming
2) special-interest a) travel with special purposes
tourism b) travel for experts and specialists

¢) travel with specific business missions
d) travel for the tourist industry employees

3) hitch-hiking a) cross-country running or skiing

b) white-water rafting

c¢) travelling by asking drivers for lifts
d) motoring with no driving licence

4) survival tourism a) camping or caravanning

b) holiday-making with no modem conveniences

c) starving, slimming and keeping fit

d) travelling to isolated places with extreme natural
conditions

5) to attend a) to be present

b) to enter

c) to come and stay
d) to pay a visit

6) FAM tourism a) travel of regular customers to familiar destinations

b) incentive travel with families and children

¢) cultural travel for sightseeing purposes

d) travel of tourist staff for getting to know new
destinations better

7) data a) number

b) date

¢) information
d) statistics

8) aconvention a) aparty

b) aformal meeting
¢) aresolution

d) an announcement

9) itinerary a) a list of places to be visited during a tour
b) a programme of stay

c) aroute from one place to another

d) an inclusive tour
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10)

fourth-age tourism | a) tourism for elderly people
b) tourism for disabled people
c) tourism for retired people
d) social tourism

XV.

Agree or disagree with the following statements. Correct the false ones.

1)
2)
3)
4)
5)
6)
7)
8)

9)

Tourism can not be classified.

The main factor of tourism typology is a form of ownership.

International tourism is one of the forms of tourism.

Cultural tourism involves visiting rugged regions and dangerous places such as
mountains and caves.

Leisure travel is often characterized by staying in nice hotels or resorts, relaxing
on beaches or in a room, or going on guided tours and experiencing local tourist
attractions.

Extreme tourism is also called sustainable tourism.

People travelling for leisure purposes are interested in the conference facilities
at a destination.

Travelling alone or with groups to participate in hobby interests and to meet
others with similar interests is known as sports tourism.

Ecotourism helps to support the local agricultural economy.

10) During business tourism, individuals are still working and being paid, but are

doing so away from both their workplace and home.

11) Incentive tourism is rapidly growing worldwide.

12) Sports tourism involves people travelling to participate in sporting events.

13) The classification of tourism is complete.

14) FAMs are very important in the hospitality industry.

15) Business travellers may be more interested in the conference facilities or the ease

XVI

of getting from the city centre to the airport.

. Give English equivalents to the words in brackets.

1)
2)
3)
4)

5)
6)

7)
8)

9)

There are many (npuuun) why people travel.

Tourism (moorcno kraccugpuyuposams) in terms of different factors.

The main factor of tourism typology is the (yenw) of a tourism trip.

There are tourist companies that provide business services: (yciyeu cexkpemapst),
(cyarcoa cexkpemapeni na menegone), (opeanuszayusi 0enosvix scmpen).
Cultural tourism involves visiting unique (docmonpumeuamenvrnocmu).
Adventure tourism means travelling to (mpyoronpoxooumwiir) and (onacnuwuii)
places.

Ecotourism (o6wedunsmy) tourism with ecology.

A resort hotel offers its customers contests, concerts, shows, (anumayuonnvie
npozpammot) for children.

Sports tourism implies participating in various (cnopmuemnvie meponpusimust)
and (copesnosanusi).

10) (Azapmmusie uepwr) is very popular nowadays.
11) Incentive tourism means that a business company offers holiday tours to its

employees and covers all (dopooicnvie pacxoost).
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12) The list of different types of tourism is (ke noanwiii).

13) If a travel agency sends its travel clerks on FAM tours, it means that they will
have (oopazosamenvuwiii suzum) 10 a tourist destination.

14) During sporting tours tour instructors define (cpeocmsea mpancnopma),
(obecneuenue numanuem), and (nounez).

15) Leisure  travellers  wusually  visit  different  attractions: local
(0ocmonpumeuamenvnocmu) 0or (napxku paszenevenuii uiu memamuiecKue
napkiu).

XVII. Fill in the blanks.

equipment mission a bonus
travel expenses a target data
answering service convention staff
recreation mountaineering training
the itinerary surroundings a FAM tour
1) tourism is one part of business tourism.
2) FAM tourism means that a company sends its on educational tours to

other companies.

3) Sporting tourists enjoy exercise and natural

4) Tourist companies provide special services for businessmen. Among them are

and business meeting arrangements.

5) Within sports tourism there is water tourism, mountain tourism and

6) During travel clerks get familiar with local facilities.

7) The purpose of pleasure tourism is

8) Sports tour instructors will always train tourists how to use sporting :

9) Tourist companies will provide business tourists with economic on
monitors.

10) Sporting tours require preparation and special

11) The incentive tour is a reward or to a successful employee.

12) Business tourists travel on different

13) An employer often sets for an employee to exceed his quota.

14) A sporting tour instructor will carefully plan

15) The employer covers the employee's during an incentive tour.

XVIII. State whether these tourists’ travel refers to domestic tourism (D),

inbound tourism (1) or outbound tourism (O). Then define the particular type of

tourists.

1) A salesman from Texas who is awarded with a holiday package to
Washington DC

2) A salesman from Rome who is awarded with a holiday package to
San Francisco

3) A French woman whose trip to Rio for plastic surgery is arranged
by a Brazilian travel agency

4) An American who is invited by his business partner in Berlin to
witness the Football World Cup Final
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5) A Russian businessman who is referred to a private cardio surgery
in Israel by his family doctor

6) A salesman from Beijing who travels to a fair in Guangzhou

7) A group of Germans coming to Russia on an international mission
to help clean Lake Baikal

8) Hoards of Russians flying to Turkey for their summer holidays

9) A group of Russian students hitch-hiking over Europe

10) A fashion designer from Tokyo who is invited to a show in Milan

11) A British tourist who goes to Sweden for fishing and hiking

12) A representative of London University who is sent to China to
recruit some foreign students

13) A Russian professor who goes rafting in Mongolia

14) A student from Tomsk taking a tour of Saint Petersburg museums

15) A CEO from Chicago flying to a business meeting in New York

16) The congregation of a Russian church taking an organized tour to
Jerusalem

X1X. The present-day tourist industry offers a great variety of tours and types of
tourism. Adjectival tourism is the term used to define the numerous niches or
specialty travel forms of tourism, whose names comprise adjectives.

A) Group the following examples of tourism types according to the market niches:

Adventure tourism Fertility tourism Pop-culture tourism
Agritourism Genealogy tourism Responsible tourism
Archaeological tourism Geotourism Rural tourism
Atomic tourism Halal tourism Sex tourism
Bookstore tourism Heritage tourism Shark tourism
Christian tourism Jungle tourism Space tourism
Couch Surfing Kosher tourism Suicide tourism
Culinary tourism Literary tourism Sustainable tourism
Cultural tourism Medical tourism Village tourism
Dental tourism Militarism heritage | Water tourism
Drug tourism tourism Wellness tourism
Ecotourism Music tourism Wildlife tourism
Extreme tourism Nautical tourism Wine tourism

1) Adventure and extreme
2) Culture and the arts
3) Extralegal

4) Food and drink

5) Historical

6) Low-impact

7) Medical and dental

8) Nature and rural

9) Religious

10) Water-related
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B) Choose some types of adjectival tourism listed above to match with the
definitions:

1) IS a niche in the tourism industry involving travel to dangerous
places or participation in dangerous events.

2) Is described in the United States as travelling to experience the
places, artifacts and activities that authentically represent the stories and people
of the past.

3) Is the act of travelling to locations featured in literature, film,
music, or any other form of popular entertainment, e.g. New Zealand after The
Lord of the Rings was filmed there.

4) is a form of tourism associated with the proeuthanasia movement
which organizes trips to the few places where euthanasia is permitted.

5) Is experiencing the food of the country, region or area, and is now
considered a vital component of the tourism experience.

6) deals with the natural and built environments; it aims to conserve
and promote a place as a geosite.

7) Is attempting to make as low an impact on the environment and
local culture as possible, while helping to generate future employment for local
people.

8) Is a website providing a platform for members to «surf» on couches
by staying as a guest at a host's home, to host travellers, or to join an event.

9) is travel for the purpose of promoting health and well-being through
physical, psychological, or spiritual activities.

10) involves any operation or activity that brings visitors to a farm or
ranch.

11) Is the act of visiting a city or town, to see a music festival or other
music performances.

12) can be an eco- and animal-friendly tourism, usually showing
animals in their natural habitat.

13) Is a segment of the tourism market consisting of tourists who have
ancestral connections to their holiday destination.

14) Is a subcategory of religious tourism which is geared towards
religiously observant Jews.

15) is an increasingly popular way to combine love of sailing and
boating with vacation and holiday activities.

XX. Read the text and do the tasks given below.

Tourism is an important sector of the national economy of Belarus. Belarus has
created all necessary conditions for the development of inbound tourism. Belarus is a
state open to cooperation, including in tourism. One of the popular types of tourism is
agro-ecotourism which utilizes the capacity of rural regions, local historical and
cultural heritage. The development of cognitive, ecological and scientific tourism is
closely connected with the formation of the tourism product in small towns and
protected natural sites. This is possible through the implementation of state programs.
There were the following programmes: the programme for the development of a
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network of specially protected natural areas for 2008-2014, the programme for the
development of the Belarusian part of the Augustow Canal for 2009-2011, the
programme for social and economic development and multiple use of the natural
resources of the Pripyat Polesie for 2010-2015, the Naroch region development
programme for 2011-2015, the Mstislavl and Mstislavl District development
programme for 2011-2016. The implementation of international tourism projects such
as Unknown Europe in Grodno Oblast, Euroregion Poozerye, Bella Dvina in Vitebsk
Oblast and many more will allow for an efficient use of the country’s historical and
cultural heritage, its unique natural potential, ensure its protection, especially in small
towns and rural regions. In recreational and health tourism the focus will be made on
the construction of modern spa and wellness centres, development of children’s health
centres similar to the Zubrenok national children’s recreational centre, guesthouses and
holiday hotels for senior citizens and students in small towns and villages, development
of recreational tours.

Development of transit and cross-border tourism will be continued as part of the
programmes on good neighbourliness and twin-town relations with the regions of
Russia and neighbouring countries as well as the Union State tourism programmes.
More effort will be put into the development of international tourist routes including
cross-border educational, sports, recreational, medical, environmental and agro-tours.
Sports tourism is closely associated with the development of necessary infrastructure
in the regions with the use of water systems and natural resources, construction of
sports facilities and ski centres, aquaparks, cultural and entertainment centres, ice
arenas. Development of water tourism in the regions requires enhancement of the
associated infrastructure along the rivers Dnieper, Dvina, Sozh, Pripyat, Berezina and
their confluents, construction of quays, acquisition of sea vessels, extension of the tours
to the country’s historical, cultural and natural sites, tailor-made tours and specialized
programmes. Pilgrimage tourism is associated with visits to religious shrines and
spiritual development. Travel operators will invest more effort in the development of
tours to the religious sites of the Republic of Belarus. The Sports and Tourism Ministry
will focus on setting up the advanced tourism infrastructure, logistics, up-to-date tourist
facilities in small towns, upgrading of the existing sanatoriums and wellness centres,
development of road service and infrastructure of water systems and specially
protected natural sites, hunting and fishing lodges, children’s tourism and local lore
studies. New projects include construction of helipads near the tourist hubs,
development of beach zones and health paths. In general, tourism in the country will
be promoted through the creation of the modern international tourist centres and
complexes based on new technologies and also investment projects and international
programmes. It should be noted that the national tourism policy is formulated in the
context of the social development concept of the country and takes into account the
transfer of the national economy on a path of innovative development. Educational
policy in the tourism sector should take into account modern requirements for quality
tourism services and human resources.
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XXI1. Choose the correct variant of answer to the given questions (only one variant

IS possible).

1) What is one of the most popular types of tourism in Belarus?

a) ecological tourism;
b) cognitive tourism;
C) agro-ecotourism;
d) scientific tourism;
e) health tourism.
2) What international tourism projects are being implemented in our country?
a) Bella Dvina in Vitebsk Oblast;
b) Unknown Europe in Grodno Oblast;
c) Euroregion Poozerye;
d) “a”, “b” and “c”;
e) both “b” and “c”.
3) What is the focus made on in recreational and health tourism?
a) the construction of modern spa and wellness centres;
b) development of children’s health centres;
¢) guesthouses and holiday hotels for senior citizens and students in small towns
and villages;
d) development of recreational tours;
e) all of the variants given.
4) What rivers are the most important for the development of water tourism in
Belarus?
a) the Dnieper, the Dvina, the Sozh, the Pripyat, the Berezina;
b) the Svislach, the Yaselda, the Dnieper, the Dvina;
c) the Sozh, the Pripyat, the Neman, the Ptsich;
d) the Pripyat, the Berezina, the Bug, the Vilija;
e) the Dnieper, the Dvina, the Sozh, the Neman, the Ptsich.
5) What do some new projects include?
a) upgrading of the existing sanatoriums;
b) construction of helipads near the tourist hubs;
c) development of beach zones and health paths;
d) both “a” and “b”;
e) both “b” and “c”.

XXI1. Complete the chart enumerating all kinds of tourism that exist in Belarus

with the description of each kind.

Types of tourism Description

1.

2.

XXI11. Decide whether each of the given statements is true or false. Correct false

statements.
1) Belarus has created all necessary conditions for the development of inbound
tourism.
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2)

3)

4)

5)

6)

7)

The development of cognitive, ecological and scientific tourism is closely
connected with the formation of the tourism product in small towns and
protected natural sites.

The implementation of international tourism projects will allow for an efficient
use of the country’s historical and cultural heritage, its unique natural potential,
ensure its protection, especially in small towns and rural regions.

Development of transit and cross-border tourism will be continued as part of the
programmes on good neighbourliness and twin-town relations with the regions
of Russia and neighbouring countries as well as the Union State tourism
programmes.

Scientific tourism is closely associated with the development of necessary
infrastructure in the regions with the use of water systems and natural resources.
Development of water tourism in the regions doesn’t require the extension of the
tours to the country’s historical, cultural and natural sites.

Belarus already possesses the advanced tourism infrastructure.

GRAMMAR DRILLS
THE CONTINUOUS TENSES

. Make up interrogative and negative sentences.

+ The student is speaking to his friend at the moment.
? Is the student speaking to his friend at the moment?
— The student is not speaking to his friend at the moment.

1)
2)
3)
4)
5)
6)
7)
8)
9)

We are doing very well in languages.

| was speaking English too slowly yesterday.

The travel agent will be waiting for you tomorrow at 12.30 p.m.

Her English is getting better.

The students were trying to grasp the difference.

This group of animators will be working hard during the sea voyage.

The list of different forms and types of tourism is constantly enriching.

The booking agent was speaking over the phone when | entered the office.
The students will be discussing their future careers at tomorrow’s conference.

10) The ticket agent is working on the computer now.

11) My spelling and pronunciation were getting better.

12) Industrial tourism is growing rapidly nowadays in many countries.
13) They were trying to choose a holiday they all could agree to.

14) The customers will be asking questions about the tour.

15) I'm taking my holiday at the end of August.

1. Make up alternative questions.

He is speaking over the phone. — Is he speaking over the phone or to the general
manager?

1)
2)
3)

The customer is asking questions.
The managers were discussing business plans.
She will be selling over the phone.
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4)
5)
6)
7)
8)
9)

The animators are involving people in the game.

The tour operator was putting together a new tour package.

Holiday-makers will be sunbathing, swimming and diving during their vacation.
The general manager is selecting employees.

The tour instructor was explaining the details of the route.

The guides will be taking certification test tomorrow.

10) The customers are choosing a tour.

11) They were taking part in the contest.

12) The guide will be conducting a sightseeing tour.

13) I’m thinking of hiring a car for a week.

14) | was staying at the Royal Hotel in Baker Street.
15) The guide will be conducting a tour of the museum.

111. Make up tail-questions.

1) We are doing well in English. — We are doing well in English, aren't we?
2) We are not doing well in English. — We are not doing well in English, are we?

1)
2)
3)
4)
5)
6)
7)
8)
9)

You are practising your English.

The ticket agent was selling tickets.

The guide will not be waiting for us.

The managers are discussing the prices.

He was trying to grasp the difference.

The customers will be asking questions about the tour.
Your friend is not thinking of any other job.

The guide was counting her tourists.

They will be having a business meeting with their suppliers.

10) Your classmates are not planning to enter any other tourist college.

11) The students were choosing a career in tourism.

12) They will be taking an exam in Destination Geography tomorrow at 3 p.m.
13) They are not thinking about the price.

14) The tour operator was developing a new tour.

15) The students will not be working full-time.

1VV. Make up special questions.

The travel agent is speaking to the customers in the office.
a) Who is speaking to the customers in the office?
b) What is the travel agent doing in the office?
¢) Who is the travel agent speaking to?
d) Where is the travel agent speaking to the customers?

1)
2)
3)

4)

They are putting a new tour together. (Who, What, What kind of)

His English was getting better. (What, Whose, How)

The instructor will be picking the group up from the airport and putting the
tourists up for a few days in a sporting camp. (Who, Where...from, Whom,
Where)

The travel agent is talking to the customers at the moment. (Who, What, When)
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5) The ticket agent was working on the computer. (Who, What)

6) The guide will be conducting a tour of the museum. (Who, What, What kind of)

7) Our tourism manager is doing well in foreign languages. (Who, Whose, How,
What ... in)

8) The customers were asking questions about the tour. (Who, What, What... about)

9) The tourism manager will be selecting new employees. (Who, What, Whom,
What kind of)

10) They are planning a business meeting with their suppliers. (Who, What, What
kind of, Who ... with)

11) The tourists were hiking half of the route and were carrying their luggage
themselves. (What, How long, Who)

12) The tour operator will be developing a new tour. (What, Why, Who, What kind
of)

13) He is thinking about his exam in Destination Geography. (Who, What, What...
about, What kind of)

14) She was practising her English because she was going to take her exam. (Who,
What, Why)

15) Travel clerks will be having an educational tour to the company’s branches to
get familiar with local facilities, hotels, restaurants and attractions. (What kind
of, Who, Where, Why)

V. Open the brackets.

1) Where is your manager? — He is in his office. He (to work) on the computer.

2) What the ticket agent (to do) when you came? — She (to issue) air tickets.

3) The managers (to discuss) prices at their morning meeting next Wednesday.

4) At the moment we (to look) for a Commercial Director.

5) What exam the students (to take) yesterday at this time? — They (to take) an
exam in Destination Geography.

6) This time next Tuesday our tourists (to sunbathe) on a beach in Italy.

7) Who these customers (to look) for? — They (to look) for our tourism manager.

8) The tourists (to have a rest) while special carriers (to transfer) their luggage for
them.

9) You (to use) the Internet in half an hour?

10) Where our guide (to go)? — She (not to go) anywhere. She (to wait) for us.

11) The tourists (to look through) picturesque travelogues while the ticket agent (to
issue) tickets for them.

12) The general manager (to interview) new employees at 6 o’clock next Thursday.

13) 1 (to read) your brochure. — You (to think) about the price, aren't you? — No, |
(not to think) about it.

14) The travel agent (to talk) to the customers when the telephone rang.

15) The group of businessmen (to stay) at the hotel until next Monday?

V1. Translate from Russian into English.
1) Mou apy3bs IUTAHUPYIOT padoTaTh B TYPUCTCKOM OM3HECE. A YTO IJIAaHUPYEIb
JcJIaTb TI)I? — }[ HJIaHI/IpyIO CTAaThb BKCKprOBO,HOM NJiIn FI/II[OM-HepeBOI[III/IKOM.
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2)
3)
4)

5)

6)

7)

8)

9)

TyparenT pasroBapuBai no tenedoHy, korga Tel Bomien B opuc? — Het, on
BCTPEYAJICS C MOCETUTEISIMMU.

Yro BBl Oynere nmenath BeuepoM? — Mul OyneM mpocmaTpuBaTh KaTajlord U
BBIOUPATH TYP.

Yem B maHHBIA MOMEHT 3aHUMaeTcs Bam MeHemkep? — OuH Oecemyer ¢
MOCTABIIMKAMH.

Koraa Tel miianupyemnp nocTynaTh B TYpUCTCKHIM Kouiek? — 1 He IIaHupyro
MOCTynarh B KOJuieIK. A cTymeHT POCCHMUCKOM MEXIYyHapOAHOM aKaJIeMUU
TypHu3Ma.

[Touemy MeHemkepbl cuaenu B oduce Tak mo3aHo? — OHM KIald CBOUX
KJINEHTOB.

TBoit npyr Oyner paborats getom? — Jla, oH OyaeT paboTaTh B TypareHTCTBE
WM B TOCTHHHMIIE BO BpeMs KaHHKYyJI. — Korja on coOupaetcst Hauath paboty? —
OH cobupaeTcst MPUCTYIUTH K paboTe 3aBTpa.

UYro ceifuac nenaet HHCTPYKTOP? — OH 0OBSCHAET TypUCTaM, KaK MOJIb30BAThCS
CIIOPTUBHBIM CHApSKEHHUEM.

Bo BpemMs 03HAaKOMHUTENBHOTO Typa COTPYJIHHUKH HAIIETO TYPUCTUYECKOTO
areHTCTBA U3y4aJIM MECTHBIE YCIIOBHS pa3MEIICHUS, TUTAHUS U Pa3BIICUCHUS.

10) CriernanibHbIe TIEPEBO3YMKH OYAyT 3aHUMATHCS TOCTABKOM Oaraxxa TypUCTOB, B

TO BpeMsI KaK CaMU TYpPUCThI OyIyT TO0OMPATHCS 10 MECTA Ha3HAUYEHHUSI TTEILIKOM.

VII. Make up all possible questions to the following sentences.

1) The ticket agent is working on the computer now.
2) The customers will be asking questions about the tour.
3) The animators are involving people in the game.
4) The tour instructor was explaining the details of the route.
5) The managers were discussing business plans.
6) The guide will not be waiting for us.
TYPES OF HOTELS
ACTIVE VOCABULARY
accommodation KHUIIbE, pPa3MEIICHNE
ad = advertisement oObBsIBIICHHE, peKiIaMa
airwate TOCTHHUIIA JUIST aBUAIIacCaKUpPOB
all-in, all-inclusive  «Bce BKIIOYEHO0Y», HHKIFO3UBHBIH
beachfront Ha Oepery, Ha OeperoBoil JIMHUH
boatel 0oTenb, TOCTHHUIIA Ha Oepery ¢ mpuyaiamMu s JTOJO0K U SXT
NOCTOAJIBIICB
budget hotel OrOKETHAs TOCTUHULIA
camping site KEMITHHT
caravan, van aBTO(pypros
caravanning site Jarephb JJis aBTOTYPUCTOB Ha aBTOQyproHax
commercial hotel KOMMEpUeCKasi TOCTHHHIIA
comprehensive HCYEPIbIBAIOIIHHA
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condo, condominium KOHIOMHHHYM, KOOTIEpATUBHBIN KON IOM, HCIIOIb3yEeMbIH B

convention hotel
countryside
crown system
deluxe hotel
economy class
exhibit areas
expensive hotel
to fall into
floatel

to follow

to grade

grading system
hotel lounge
inexpensive hotel
key system
letter system
line

long-term
marina

meeting room
moderate hotel
moorage

motel
on-the-job training
overtime
parking lot
parking space
quality

to rate
recreational facili-
ties

to refer to

to relax

resident
residential hotel
resort hotel
scenery

shift

sports grounds
star system
superdeluxe hotel
tent

yacht

MepUOoJ] OTITYCKOB
KOHI'PECCHBIN OTENb

3aropoJIHasi MECTHOCTh

CHUCTEMA KOPOH

TOCTUHUIIA KJIACCa «JTFOKC)

3KOHOMHUYECKHM KJ1accC

BBICTABOYHBIE TIJIOIIAIN

JIOPOTrOM OTEIIb

onajaTh B

IJIABYYHUH OTEIb

CJIEe10BaTh

JIEIUTH Ha TPYIIIHI, KIacChl, KJIacCU(PUIIMPOBATH
cuctema Kiaccuukam

XOJUI OTENA

HeJloporasi TOCTUHHUIIA

CHCTEMA KJII0UEH

cucreMa OyKB

o01acThb, cepa AesITeIbHOCTH

JUTATEIIbHBIN

o0opyI0BaHHAs IPUCTAHb IS JIOJIOK U SIXT
3aJl 3ace/laHuii, KoH(epeHII-3al

TOCTUHUILIA CPEHETO Kiacca

npuyai JJsl JOJI0K U SIXT, MECTO CTOSIHKU JIOJIOK U SIXT
MOTEb

IpaKTUKa Ha paboyeM MecTe

CBEpXypOUYHOE BpeMs (paboThI)

MapKOBKa, CTOSIHKA

MECTO sl CTOSTHKH

KaueCTBO

KJ1acCU(UIIUPOBATH, PUCBAUBAThH KATETOPUIO
0aza Mg OTHbIXa, YCJIOBUS JJIsi OTAbIXa, BO3MOXXHOCTH JIJIsI
OpraHu3alliu OTJbIXa

MMEHOBAaTh, HA3bIBaTh

pacciadnsaThCs

MOCTOSIEL], IPOKUBAOLINN

CTallMOHApHAs TOCTUHHUIIA

KypOpTHasi TOCTUHHUIIA

naHamadT, meu3ax

CMEHa

CIIOPTUBHAS IIOLIAJKA

cucTema 3Be3[

TOCTHUHUILIA KJIACCA «CYTIEPIIFOKC»

najaTka

AXTa
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I. Answer the following questions.

What types of accommodation do you know? Give as many examples as you can.
Try to classify them into different categories (e.g. the purpose of travellers, the range
of services and quality of comforts, etc.). Some types can belong to more than one
group. What are some of the national hotel grading systems? What are some of the new
types of accommodation?

I1. Give Russian equivalents to the following words and word combinations.

Accommodation, the purpose of travelling people, the range of services and
quality of comforts, commercial hotels, convention hotels, resort hotels, residential
hotels, meeting rooms, holiday-makers, recreational facilities, long-term or permanent
residents, pleasant sceneries, informal accommodation, parking lots, floating hotels on
water, camping sites, a night shift.

I11. Read, translate and discuss.

Student 1:

Student 2:
Student 1:

Student 2:

Student 1:

Student 2:

Student 1:

Student 2:

Student 1:

Student 2:

Student 1:
Student 2:

Student 1:
Student 2:

Student 1:
Student 2:

Student 1:

DIALOGUE: DISCUSSING THE ACCOMMODATION
Oh, the ball comes to the player! | have just wanted to wait for you in the
hotel lounge. Have you finished your work yet?
Yes, | have. But what are you up to?

I know I'm a pain in the neck but | have got mixed up on the hotels. As
far as | understand, all the hotels are not the same.
Your guess is right. There are different types of accommodation.

I've heard that hotels are rated from 1-star to 5-star hotels. This is
practically all, I know.
Not much, really. On the one hand, the hotels are rated according to the
purpose of travellers. On the other hand, they are rated according to the
range of services and quality of comforts.

That means, there are a few different classifications. How are the hotels
rated according to the purpose of travelling people?
They are rated as commercial hotels, convention hotels, resort hotels and
residential hotels.

| presume, | know most of them. The commercial hotel is for business
travellers, isn't it?
That's it. Most commercial hotels are big city hotels. The Metropol hotel
in Moscow falls into this group. So does the National hotel.
The convention hotel is for convention participants.

Right you are. Convention hotels have a lot of convention facilities like
meeting rooms and exhibit areas.
The resort hotel is for holiday-makers.
Correct! Resort hotels have a lot of recreational facilities like swimming-
pools, fitness centres, sports grounds.

| have to admit that the term «residential hotels» puzzles me.
Relax! The residential hotel is for long-term or permanent residents.

A comprehensive answer! And how are hotels graded according to the
range of services and quality of comforts?
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Student 2: You have already mentioned the star system. It is also known as French
or European.

Student 1: Right. The more stars, the higher the quality and the wider the range of
services. Do all countries follow this classification?

Student 2: Not at all. There are national grading systems like the crown system in
Great Britain, the key system in Sweden or the letter system in Greece. In
the US the hotels are graded as superdeluxe, deluxe, expensive, moderate
and inexpensive.

Student 1: Superdeluxe is very luxurious, deluxe is luxurious. Is that correct? And
what type of hotels is called tourist class?

Student 2: Inexpensive hotels are often referred to as budget, economy, second or
tourist class.

Student 1: There is a word «inn» in the names of some hotels like the «Holiday Inn»
or the «Ramada Inn». What does it mean?

Student 2: Aninn is, as a rule, a countryside hotel. Such hotels are often located in
pleasant sceneries. They provide comfortable but informal
accommodation. However, the word «inn» has come from the early days
of travel.

Student 1: A «motel» sounds like a «hotel». How do they differ?

Student 2: That's pretty easy. A motel offers accommodation to travellers and
provides parking lots for their cars opposite to their motel rooms.

Student 1: You know, I've come across «all-in» hotels in many hotel ads. Could you
make it clear what they are?

Student 2: «All-in» stands for «all-inclusive». All-inclusive hotels offer all-in rates
for full board and half board stays. Full board is bed, breakfast, lunch and
dinner. Half board is bed, breakfast, lunch or dinner.

Student 1: If I'm not mistaken, breakfast is always included in the cost of a night's
accommodation.

Student 2: Normally, yes. Though there are rates «Room only».

Student 1: Are there any new types of accommodation?

Student 2: Yes, there are. Probably, you have heard about some of them. Like motels
with parking space for the guests' cars, there are boatels at the beachfront
with moorage for the guests' boats and yachts.

Student 1: Oh, right, I've heard of floatels. Are they floating hotels on water or
something of the kind?

Student 2: Quite so. Now, have you come across condos?

Student 1: No. I'm afraid. | haven't the foggiest notion!

Student 2: Condos are condominiums where apartments are owned by individuals.
Condos are situated in resort areas and used as second homes for
recreation. Any idea of airwates?

Student 1: No, I haven't the slightest idea!

Student 2: The airwate is the airport hotel for air passengers. It provides
accommodation for people staying for one night only.

Student 1: Are camping sites considered to be a type of accommodation?
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Student 2: Why not? Tastes differ. People may prefer travelling by car or van and
staying in their tent or van overnight.

Student 1: In this case they will park and stay in a camping or caravanning site with
special facilities, won't they?

Student 2: Right. And there is a marina for people who travel on boats and use them
for accommodation... What?

Student 1: You know, | must apologize this time. I've taken up a job in the hotel line.
I'm doing a night shift tonight.

Student 2: That's pretty impressive! A night shift?

Student 1: Right. I don't mind night time and even overtime. | want to test myself.

Student 2: He who endures wins the gold!

Student 1: Let's call it a day. I've enjoyed talking to you!

Student 2: Same here!

Student 1: Keep in touch!

Student 2: You, too!

SUBSTITUTION DRILL
1V. Practise.

1. | have got mixed up on the hotels.

the restaurants

the types of tourism

the tourism personnel

the hospitality personnel

the hotel services

the restaurant services
2. As far as | understand, all the hotels are not the same.

the motels

the restaurants

the tourist companies

the hotel facilities

the hotel services

the restaurant services
3. How are the hotels rated?

graded
classified
categorized
systemized
certified
qualified

4. Convention hotels have a lot of convention facilities.
Convention function rooms
Convention exhibition areas
Resort resort facilities
Resort recreational facilities
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Commercial
Commercial

5. The term «resident» puzzles me.
«third-age»
«fourth-age»

«special interest»

«boately»
«condoy»
«airwatey

office facilities
special facilities for business travellers

6. The more stars, the higher the quality.

the better the quality

the more the facilities and services
the wider the range of services

the greater the range of services
the broader the range of services

the better the staff

7. Do all countries follow this classification?

observe
stick to
keep to

use

make use of

apply

system

rating system
grading system

star system

system of stars
classification system

8. Inexpensive hotels are often referred to as budget hotels.

Budget
Economy
Residential
Superdeluxe
Superdeluxe
Deluxe
9. A «motel» sounds like a «hotel».
A «boatel»
A «caravany
A «condo»
«Residential»
«Luxury»
«All-inclusive»
10. That's pretty easy!
hard
hard to bear
difficult
bad
cheap
expensive

economy
tourist
resident
luxury

very luxurious
luxurious

a «floatel»

a «vany

a «condominiumy
«residenty»
«luxurious»
«all-included»
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11. I've come across «all-in» hotels.
«all-inclusivey
commercial
luxury
very luxurious
luxurious
budget

12. Could you make it clear what they are?
explain
clear up
clarify
specify
say in plain English
say in plain Russian

13. «All-in» stands for «all-inclusive».

«Condo» «condominiumy
«Vany» «caravany

«B & B» «bed and breakfasty»
«HB» «half board»

«FB» «full board»

«IT» «1inclusive tour»

14. If I'm not mistaken, breakfast is always included in the cost of a night's
accommodation.
price
rate
tariff
value
terms
rent charge
15. Have you come across condos?
Inns
motels
boatels
floatels
marinas
airwates
16. Any idea of airwates?
boatels
floatels
marinas
condos
camping sites
caravanning sites
17. I've taken up a job in the hotel line.
motel
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hospitality
restaurant
fast-food
food and beverage
catering
18. I'm doing a night shift tonight.
a day shift today
a night job this week
a part-time job this year
a full-time job this month
a weekend job this month
a secretarial job today
19. I don't mind night time.
overtime
night shifts
weekend work
full-time work
part-time work
secretarial work
20. I've enjoyed talking to you.
had fun
been pleased
been delighted
been amused
been excited
been entertained

V. Respond.
— Have you enjoyed your trip? — Yes, | have. (No, | haven't.)
— What have you enjoyed in your trip? — | have really enjoyed recreational
facilities at the hotel.
11. — Have you studied any specific subjects at your hospitality college? —
— What subjects have you studied? —
12. — Have you ever stayed at a superdeluxe hotel? —
— What superdeluxe hotel have you stayed at? —
13. — Has your manager ever thought of a FAM tour? —

— What has your manager thought of? —
14. — Have you ever heard about national hotel grading systems? —

— What national hotel grading systems have you heard about? —

15. — Have you ever come across «all-in» hotels in any hotel ads? —

— What hotel ads have you ever come across? —
16. — Have you ever dreamt of seeing a restaurant from the inside? —

— What have you dreamt of? —
17. — Has he founded a new boatel yet? —
— What has he founded? —
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18. — Have these travel agents ever had to work overtime? —
— What have these travel agents had to do? —
19. — Have you finished your on-the-job training at the hotel yet? —
— What have you finished? —
20. — Has the hotel offered the guests a limousine service? —
— What has the hotel offered to the guests? —

V1. Make up your own dialogue on different types of accommodation.

ACTIVE VOCABULARY

access

to admit

to afford
amenities

to appoint
arrangements
assistance
beauty parlour
bedside light
to cater for
connections
to contain
convenient

to design
exceptionally
extremely
fashionable
full-length mirror
to furnish
guestroom
health club
home video
income
lavatory
limited
limousine service

location
lounge area

lounge service

to meet the standards (met,
met)

midnight

modest

modestly

JOCTYII

Oy CKaTh, MIPUHUMATh

UMETh BO3MOXHOCTb, IIO3BOJIATH ce0e
yn00cTBa, KoM(OpT

00CTaBIIATh, OCHAIIATH

MEPOTIPUATHUS, MEPBI, MPUTOTOBIICHUS, OPOPMIICHUE
MMOMOIIlb, COACUCTBHE

CaJIOH KpacoThbl

PUKPOBATHBIN CBET, Opa

00CITyKHUBaTh

CpelICTBa CBSI3U, CPEACTBA COOOILICHHUS
coJlepkKaTh

yA0OHBIH

MJIaHUPOBATh, MPOEKTUPOBATH

UCKJIFOYUTEIBHO

YPE3BBIYANHO

MOJIHBIN, (ereHe0eTbHbIN

3€PKAJIO B MOJIHBIA POCT

00CTaBIATH, MEOJIMPOBATH

TOCTUHUYHBIN HOMEP

KIIyO 3710pOBBS

JIOMaIIHEE BUIE0

J0XO0J

TyajneT

OTPAHUYECHHBIN

IPEIOCTaBIEHUE OTEJIEM POCKOIIHOTO aBTOMOOUJIS
C BOJUTEJIEM

MECTOMOJIOKEHNE

CaJIOH, TOCTUHAsA, KOMHATa OT/IbIXa, BECTHOOJIb,
Oap

o0Ocy)KruBaHUE B BECTUOIONE (XOJIIE) OTENsS
OTBEYaTh CTAH/IAPTaM, COOTBETCTBOBATh HOPMaM

MOJIHOYb
CKPOMHBIN
CKpPOMHO
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neighbourhood
non-resident

panoH, KBapTal
HE IIOCTOSIEL, HE TOCTh OTEIIA

pet JIOMAIIIHEee )KHBOTHOE

plain IPOCTOM, OOBIYHBIM

porterage nepeHocka Oaraxa

private bathroom OTJIeJIbHAS BaHHAs

proportion COOTHOIIICHHUE

reasonable pa3yMHBIH, TPUEMIIEMBIN

scale MaciTa0, pa3Mepbl

to be situated OBITh PACIIOJIOKEHHBIM

spacious MIPOCTOPHBII

standard CTaH/IapT, HOpMa

variety pa3HooOpasue

view BHUJI

washbasin YMBIBAIBHUK

well-appointed XOpOoII10 000PY0BaHHEIHN, XOPOIIO 00CTaBICHHBIH

worth II€Ha, CTOUMOCTh

to get one's money's worth MOJIYUYUTh CHPABEIUBYIO LICHY, HE MEPEIUIATUTD
TEXTS

VIl. Read, translate and answer the questions.
THE INEXPENSIVE HOTEL

The inexpensive hotel is also called the 1-star hotel according to the European
classification.

These are plain hotels and inns of small scale. Inexpensive hotels are modestly
furnished. However, rather good facilities are provided for the guests. Bath and
lavatory arrangements are offered, but they are not provided in every bedroom.
Washbasins are provided in every bedroom.

As a rule, the inexpensive hotels have got a lounge area. There are no phones in
bedrooms, but the use of telephone is arranged. Not every room is fitted with a radio
and a TV-set.

Meals are provided for residents but are usually limited to non-residents. In some
inexpensive hotels meals are not served to non-residents at all.

Inexpensive hotels offer low prices. That is why they are used by the guests who
cannot afford to pay much.

Some inexpensive hotels may be old enough with rather small rooms. However
the main thing is that they are neat and clean and the service is friendly.

The inexpensive hotels are situated away from the city centre and far from
convenient means of transportation. It means that the location is not convenient.

1. How is the inexpensive hotel also called?

2. What kind of facilities are provided in inexpensive hotels?

3. How are meals provided in inexpensive hotels?

4. What kind of guests are inexpensive hotels used by? What are the prices like?
5. What may still attract the guests in inexpensive hotels?

6. Where are inexpensive hotels situated?
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THE MODERATE HOTEL

The moderate hotel is also called the 2-star hotel according to the European
classification.

These hotels offer a higher standard of accommodation than the inexpensive
hotels. However, according to the standards only 20 per cent of bedrooms contain a
private bathroom or a shower with a lavatory.

TV-sets are provided in some bedrooms or there is a TV-set in a lounge.
Assistance with luggage is arranged for the guests. There are bedside lights in the
rooms. Wake-up calls are offered. The rooms are not air-conditioned which is a
disadvantage for resort and beach hotels in hot countries.

Hot morning tea or hot breakfast is available. A bar and a restaurant are not
available in every moderate hotel.

The moderate hotels are located at a distance from centres of activity. Good
transportation may not be available.

The prices are reasonable for the guests with limited incomes.

. How is the moderate hotel also called?

. What kind of accommaodation is offered to the guests in the moderate hotels?
. What sort of facilities are provided in the moderate hotels?

. What kind of services are arranged in the moderate hotels?

. What may be a disadvantage in resort and beach hotels?

. What sort of meals are offered in the moderate hotels?

. Where are the moderate hotels located?

. What are the prices like in the moderate hotels?

coO~NOoOOThs WN -

THE EXPENSIVE HOTEL

The expensive hotel is also called the 3-star hotel according to the European
classification.

These are well-appointed and very comfortable hotels. A more spacious
accommodation is offered to the guests.

According to the standards two thirds of bedrooms contain a private bathroom or
a shower with a lavatory.

All rooms are fitted with a telephone, a radio and a TV-set. Many expensive hotels
offer private parking. In many expensive hotels dogs and other pets are admitted.

In resort or beach hotels in hot countries bedrooms are fitted with air-conditioning
which is a great advantage. Often bedrooms in resort or beach hotels are not fitted with
TV-sets.

Wake-up calls, room service, hair-dryers, porterage are offered.

Fuller meal facilities are provided for the guests. All expensive hotels have got a
restaurant and a bar. Meals are provided on a half board basis. Hot tea in the morning
and hot evening meals are always offered in the expensive hotels.

The expensive hotels usually have a rather good location. Good transportation is
also available.

1. How is the expensive hotel also called?

2. What kind of accommodation is offered to the guests in the expensive hotels?

3. What sort of facilities are provided in the expensive hotels?
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4. What are bedrooms in the expensive resort hotels fitted with?
5. What kind of services are offered in the expensive hotels?

6. What sort of meals are provided in the expensive hotels?

7. Where are the expensive hotels located?

THE DELUXE HOTEL

The deluxe hotel is also called the 4-star hotel.

These are exceptionally well-appointed hotels. A high standard of comforts and
services is offered to the guests.

A private bathroom or a shower with a lavatory are provided in all bedrooms.

All bedrooms are fitted with a telephone, a colour TV-set, a radio.

The deluxe hotels offer a 24-hour access and a lounge service to the guests until
midnight.

All deluxe hotels contain a variety of bars and restaurants. Meals are provided on
a full board basis: hot breakfast, lunch and dinner.

The resort or beach hotels in hot countries offer private swimming-pools. The
rooms are fitted with air-conditioning and mini-bars. Saunas and solariums are also
provided.

The deluxe hotels have excellent locations in beautiful neighbourhoods and
convenient transportation means.

The prices are rather high but the guests get their money's worth.

. How is the deluxe hotel also called?

. What kind of accommodation is offered in deluxe hotels?

. What are bedrooms fitted with?

. What sort of services are provided in deluxe hotels?

. What kind of meals are offered in deluxe hotels?

. What sort of facilities are provided in deluxe resort hotels?
. Where are deluxe hotels located?

. What are the prices like?

coO~NO OIS WN -

THE SUPERDELUXE HOTEL

The superdeluxe hotel is usually called the luxury hotel. Such hotels are also
known under the name of the 5-star hotels.

These are exceptionally luxurious hotels. Extremely comfortable and luxurious
guestrooms are offered to the guests. Perfectly appointed public rooms are provided
for the needs of the guests: lounges, banquet halls, conference rooms.

The superdeluxe hotels offer the greatest convenience, the best comfort and the
widest service to their guests.

All guestrooms include private bathrooms. All guestrooms are fitted with up-to-
date equipment and amenities: room telephones, colour TV-sets, home videos,
background music, mini-bars, full-length mirrors, excellent furniture.

A variety of recreational facilities is provided for the guests: swimming-pools,
health clubs and fitting centres, saunas, solariums, beauty parlours. Where gambling is
allowed, the superdeluxe hotels contain casinos and night clubs.
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The superdeluxe hotels provide all-night lounge service and all-night room
service. Private parking lots are provided for the guests.

A variety of restaurants and bars cater for the needs of all kinds of visitors. They
are open for breakfast, brunch, lunch, dinner, linner and supper.

The superdeluxe hotels have got a very high proportion of employees to guests
and guestrooms. It means that a large number of people are employed to serve the
guests. The proportion may be three employees to one guestroom. The employees are
perfectly trained to meet the high standards of service.

The superdeluxe hotels are built and designed to provide service for wealthy and
important guests. Such hotels are located in fashionable neighbourhoods with the best
views and convenient connections. Limousine service is available, too.

. How are superdeluxe hotels also called?

. What kind of accommodation is offered in superdeluxe hotels?

. What are the guestrooms fitted with?

. What sort of recreational facilities are provided in superdeluxe hotels?

. What kind of services are offered in superdeluxe hotels?

. How high is the proportion of employees to one guest or one guestroom? What
does it mean?

7. Where are superdeluxe hotels located?

OOk WN -

VOCABULARY DRILL
VI1I1I. Find English equivalents in the texts and use them in the sentences of your
own.

CkpoMHO MeEOTUPOBAHHBIA HOMEpP; TNPENOCTABISETCS YCIyra IOJIb30BaHUS
TGHG(I)OHHOﬁ CBA3bIO; IIMTAHUC HC IIPCAOCTABIICTCA TCM, KTO HC ABJIICTCA I'OCTCM
OTCJIsA, HU3KHEC IICHBI, y,Z[O6HOG TPaHCIIOPTHOC COO6H16HI/IG; OTACJIbHAsA BaHHAsA
KOMHATa; MPUKPOBATHBIM CBET; yciyra «OyAWJIbHHKA»; YacTHAas MapKOBKa; OBITh
000py/IOBaHHBIM KOHAUIIMOHEPOM; OOCTyXKMBaHHE B HoMepe; (eH; MepeHocKa
Oaraxka; MOJyHaHCUOH; KPYIJIOCYTOUYHBIA JAOCTYH; MOJHBIM MaHCHUOH; MHUPOYAUIIUN
CIIEKTp YCJIYyT; COBpPEMEHHOE 00O0pyJoBaHUE; (POHOBAs MY3blKa; 3€pKaJO B TOTHBIM
pOCT; BO3MOXHOCTHU IJIA opraﬂnsaunn OTAbIXa, aSapTHble I/Irpbl; COOTBCTCTBOBAThH
BBICOKUM CTaH)IapTaM O6CJIy>KI/IBaHI/ISI.

IX. Match up.
1) caravanning a) space
2) parking b) room service
3) lounge C) system
4) budget d) connections
5) private e) site
6) beauty ) parlour
7) sports g) bathroom
8) crown h) service
9) convenient 1) grounds
10) all-night j) hotel
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X. Cross out one odd term in each line. Explain your choice.

1)
2)
3)

4)

5)
6)
7)
8)
9)

modestly, extremely, exceptionally, lavatory, reasonably, formally;

condo, van, all-in, tent, boatel, maid, guestroom;

fashionable neighbourhood, convenient connections, low prices, parking lot,
gambling is allowed, lounge service, luxurious guestrooms;

sports grounds, solarium, swimming-pool, income, sauna, fitness centre, health
club;

comforts, amenities, facilities, conveniences, equipment, services;

branch, full-board, linner, brunch, supper, breakfast, dinner;

bath, lavatory, oven, washbasin, bidet, shower;

plain, convenient, limited, modest, pet, up-to-date, spacious;

night club, porterage, casino, boatel, beauty parlour, wake-up call;

10) swimming-pool, mini-bar, air-conditioning, employee, parking lot, lounge

service.

XI1. Group the following terms according to the titles in the table (7 terms in each

roup).
All-night room service, background music, assistance with luggage, wake-up

calls, air-conditioning, camping site, full-length mirror, motel, all-night lounge service,
floatel, airwate, caravanning site, boatel, colour TV-set, limousine service, home-
video, condominium, paging, bedside light, mini-bar, porterage.

ACCOMODATION HOTEL SERVICES GUESTROOM

MEANS AMENITIES

XI11. Match the terms with the definitions.

1) a budget hotel | a) a scheduled period of time worked by a group of employees,

then replaced by another group

2) gambling b) a hotel providing a set of meeting rooms and exhibition areas
together with bedrooms and restrooms, built for holding large
meetings

3) a convention C) a rating system, a system of classifying hotels or restaurants

hotel into different levels of quality

4) aresidential d) a catering service in which food and drinks are brought to a

hotel guest’s room in a hotel

5) a condominium | e) a hotel which caters for long-term guests, usually with full-

board arrangements

6) a wake-up call | f) alow-priced hotel providing basic accommodation
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7) a shift

g) an apartment house with individually owned apartments

8) a marina

h) facilities, services and comforts provided in hotel rooms

9) room service

1) a phone call that you arrange to be made, for example in a
hotel, to wake you up at a certain time

10) a grading

system

J) betting, gaming or participating in a lottery

11) amenities

k) a harbour fit for tying up a large number of pleasure boats

XI111. Pick out the right definition.

1)

a parking lot

a) a parking meter
b) a parking space
c) a park area

d) parklands

2)

a shift

a) a work schedule

b)a timetable

c) a group of staff members
d) a period of working time

3)

a Caravan

a)acar
b)a van
c) a carousel
d)a carrycot

4)

amenities

a) facilities
b) furniture
¢) lodging
d) meals

5)

a lavatory

a) a washbasin
b)a shower

c) a toilet

d) a kitchenette

6)

to rate

a) to provide
b)to offer
c) to carry
d) to grade

7)

a condominium

a) a type of hotel rate

b)a kind of convention facilities

c) a type of a travel agent's commission

d)a house with individually owned apartments

8)

a porterage

a) services to cruise members at the sea port
b) services of a porter
c) services of a doorman

d) luggage

9)

a location

a) a place where something is situated
b)a place of accommodation

C) aresort area

d) a type of countryside

62




10) an income a) a profit

b)a tax
C) an earning
d)a charge

XIV. Agree or disagree with the following statements. Correct the false ones.

1)
2)

3)
4)

5)
6)

7)
8)

9)

A hotel is a temporary home for people who are travelling.

The hotel usually does not offer facilities for recreation and never provides
shelter and food.

By modern standards inns were a sort of luxury hotels with all kinds of
recreational facilities.

The word «motel» was created by combining motor and hotel; it usually provides
parking facilities for cars.

All hotels do not serve the same kind of guests.

Luxury hotels are at the bottom of the list comparing with the other kind of
hotels.

The difference in quality between hotels are not entirely a matter of equipment
or furnishings.

The accommodation industry is labour-intensive; it employs a large number of
people to perform its services.

The larger and more luxurious the hotel, the less the variety of services it offers.

10) Few types of accommodation are available nowadays to modern tourists.

XV. Fill in the blanks with proper prepositions if necessary.

1)
2)
3)
4)
5)

6)
7)
8)
9)

Breakfast is not always included ... the cost ... a night's accommodation.
There are boatels ... the beachfront ... moorage ... the guests' boats and yachts.
An airwate provides accommodation ... people staying ... one night only.

A marina is ... people who travel ... boats and use them ... accommodation.
The inexpensive hotel is also called the 1-star hotel according ... the European
classification.

Washbasins are provided ... every bedroom.

Every room is fitted ... a radio and a TV-set.

Inexpensive hotels offer ... low prices.

Assistance ... luggage is arranged ... the guests.

10) Many expensive hotels offer ... private parking.
11) Meals are provided ... a half board basis.
12) The superdeluxe hotels are also known ... the name ... the 5-star hotels.

XVI. Fill in the blanks.

amenities advantage deluxe hotel
washbasins disadvantage moderate hotel
location gambling inexpensive hotel
facilities Incomes superdeluxe hotel
neighbourhoods standard expensive hotel
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1) Two thirds of bedrooms in the contain a private bathroom or a shower
with a lavatory.

2) Twenty per cent of bedrooms in the contain a private bathroom or a
shower with a lavatory.

3) The has luxurious guestrooms and perfectly appointed public rooms.

4) The is a small-scale plain hotel or inn.

5) Inthe all bedrooms are provided with a private bathroom or a shower
with a lavatory and there is a lounge service until midnight.

6) Prices in moderate hotels are reasonable for guests with limited

7) All guestrooms in the superdeluxe hotel are fitted with up-to-date

8) In the expensive hotel fuller meal are provided than in the moderate
hotel.

9) In the expensive hotel bedrooms are fitted with air-conditioning which is an

for hot countries.

10) In the inexpensive hotel are provided in every bedroom.

11) A high of comfort is offered to guests in deluxe hotels.

12) The of inexpensive hotels is not convenient.

13) In the moderate hotel bedrooms are not air-conditioned which is a for
hot countries.

14) Deluxe hotels have excellent locations in beautiful :

15) In many superdeluxe hotels there are casinos if is allowed in the
area.

XVII. Match the correct endings (a — @) to the sentence beginnings (1 — 7).
1) The hospitality industry is service oriented,
2) A hotel is a commercial establishment
3) A 1-star hotel provides a limited range of amenltles and services,
4) A 2-star hotel provides good accommodation and better equipped bedrooms

5) A 3-star hotel has more spacious rooms and
6) A 4-star hotel is much more comfortable and larger, and provides :
7) A 5-star hotel offers most luxurious premises, widest range of guest services,

a) but adheres to a high standard of facility-wide cleanliness.

b) as well as swimming pool and sport and exercise facilities.

¢) adds high-class decorations and furnishings and colour TV, it also offers one or
more bars or lounges.

d) and is closely related to the tourism industry.

e) each with a telephone and attached private bathroom.

f) providing lodging, meals, and other guest services.

g) excellent cuisine (table d'hote and a la carte), room service, and other
amenities.
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XVIIl. Complete the sentences below with the following words.

services certification system available
«key» / harmonious the Internet
«crowny / surroundings vacation destinations
«pointsy profits
proximity illustrated
1) Itis often a surprising fact for the tourists that there is no universal for
the hotels in the world.
2) This can be well- using an example of the most common type of the
hotel in Europe with 3-star rank.
3) The set of in such hotels is often more than modest.
4) A symbol of « » 1s used instead of «star» in Sweden today, in Britain
-« » and the hotels on the coast of Goa receive « ».
5) The to the historical centre is important for excursion tours, the
proximity to the sea — for sea resorts, privacy and — for spa hotels.
6) All the other services, including expensive cosmetics in the rooms, swimming
pools, air conditioners and mini-bars are to the guests.
7) While looking for a place to stay, browse and find the guaranteed best

price on hotels for all budgets.

8) Throughout the world, people spend huge sums on their vacation in a cozy and
comfortable hotel, so the in good hotels are always great.

9) Timeshare resorts are often located in areas that are traditionally
considered popular

| XX. Define the words and put them into the crossword.

1) a floating hotel on water;

2) aspecial place for people staying in their tent;

3) an apartment house with individually owned apartments;

4) atype of a hotel for congress participants;

5) abig city hotel for business travellers;

6) a harbour fit for tying up a large number of pleasure boats;

7) a 2-star hotel according to the European classification;

8) an inexpensive hotel;

9) atype of a hotel for long-term or permanent residents;

10) a hotel at the beachfront with moorage for the guests’ yachts;

11) an airport hotel for air passengers which provides accommodation for one night
only;

12) a hotel which offers accommodation to travellers and provides parking spaces
for their cars opposite to their rooms;

13) a countryside hotel.
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GRAMMAR DRILLS
THE PERFECT TENSES

. Make up interrogative and negative sentences.

+ They have offered a continental + The waiter has already come.
breakfast. ? Has the waiter come yet?

? Have they offered a continental — The waiter has not come yet.
breakfast?

— They have not offered any
continental breakfast.

1)
2)
3)
4)
5)
6)
7)
8)
9)

The customer has asked for full board.

The chambermaid had cleaned the guestrooms before the guests arrived.

The tourists will have spent a night at a hotel before they meet the tour operator.
In Europe they have converted many old homes and castles into small hotels.
The guest had checked in before he received a banquet invitation.

The room clerk will have assigned the rooms before the guests arrive.

We have had a full English breakfast at our hotel.

The hotel manager had handled the guest’s complaint by noon.

The hotel guests will have signed the hotel register before they get the keys.

10) Tourism has been one of the fastest growing industries in recent years.
11) The bellboy had carried the guests’ luggage to the guestroom before they went

upstairs.

12) The guide will have taken the tourists on a sightseeing tour before they leave

the hotel.

13) Catering, providing food and drink for guests, has always gone together with

accommodation.

14) The guest got his passport after he had paid the bill.
15) The receptionist will have given the guests orientations before they call a taxi.
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1. Make up alternative questions.

1) They have chosen a full English breakfast. — Have they chosen a full English
breakfast or continental breakfast?
2) This hotel has already gained a good reputation. — Has this hotel or restaurant
gained a good reputation?
1) They have built a lot of new resort hotels in Turkey recently.
2) Chambermaids had prepared the rooms before the guests checked in.
3) The booking clerk will have helped the guests to arrange a booking before they
arrive.
4) You have been to the Ritz hotel.
5) The receptionist provided an extra bed in a double room after the guest had asked
for it.
6) The guest will have filled in a registration form before the receptionist assigns a
room to him.
7) The bellman has escorted the guest to his room.
8) The receptionist had checked the guest’s booking before she assigned a
guestroom.
9) The front desk will have delivered messages and mail for the hotel guests by
tomorrow morning.
10) The guests have put their valuables in a hotel safe-deposit box.
11) The hotel restaurant had prepared breakfast by 6 a.m.
12) The banquet manager will have made bulk purchases of products before the
banquet starts.
13) The hotel business hasn’t yet reached its peak.
14) The catering department had arranged a company dinner by 8 p.m.
15) This hotel will have welcomed its two millionth guest by the end of the year.

I11. Make up tail-questions.

1) You have been to the Ritz hotel. — You have been to the Ritz hotel, haven't you?
2) You haven't been to the Ritz hotel. — You haven't been to the Ritz hotel, have

you?

1) The banquet manager has not made bulk purchases yet.

2) The chambermaid had cleaned the guestrooms by 11 a.m.

3) The guest will have paid the bill by 2 p.m.

4) Our guests have booked a double room.

5) He hadn’t used a guide-book before he booked a tour.

6) The instructor will have explained the itinerary before the tour starts.

7) Their business hasn’t become profitable.

8) The personnel manager had hired the hotel staff by April, 30.

9) They won’t have settled your complaint till midnight.

10) You have come to the same conclusion.

11) They arrived after the dinner dance had finished.

12) The hotel will have offered a lounge service to the guests until midnight.
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13) They have ordered a room service.

14) We had parked our car before we checked in.

15) By the end of the year this hotel will have provide accommodation for guests
with pets.

1VV. Make up special questions.

You have left our tips for the waiter on the table.
Who has left our tips for the waiter on the table?

What have you done for the waiter?

What have you left on the table?

Whose tips have you left on the table?

Who have you left our tips for?

Where have you left our tips for the waiter?

1)
2)
3)
4)
5)
6)
7)
8)
9)
10)
11)
12)
13)
14)

15)

My travelling companions have chosen an informal national restaurant because
they want to try national dishes. (Who, Whose, What, What kind of..., Why)
The visitor had had a quick snack at a coffee-shop because he was in a hurry.
(Who, What, What kind of..., Where, Why)

The concierge will have booked theatre bookings by the evening. (Who, What,
What kind of...)

Booking clerks have answered a lot of phone calls during the day. (Who, What
kind of..., What, How many)

The receptionist had sent the signed registration cards to the cashier's office
before he got a request. (Who, What, What kind of..., Where ... t0)
Receptionists will have taken messages for the hotel guests by the time they
return from the sightseeing tour. (Who, What, Who ... for, When)

The Metropol hotel has gained an excellent reputation because it has a
sophisticated atmosphere. (What, What kind of ..., Why)

The assistant manager had managed the hotel before the general manager
arrived. (Who, What kind of..., What, When)

The concierge won’t have helped guests with letters and packages until they
ask. (Who, What, Whom, What... with)

He has enjoyed a floor show at the hotel night-club. (Who, What, What kind
of ..., Where)

The guide had ordered table d'hote dinner for her tour group before the group
arrived. (Who, What, What kind of..., Who ... for)

They will have visited some souvenir shops before they come back to the hotel.
(Who, What, What kind of...)

Hotel managers have given a warm welcome to their guests. (Who, What, Who
... to)

The guests had had a farewell dinner with the hosts before they left the hotel.
(Who, What kind of..., What, Who ... with)

The guests will have had breakfast at the hotel restaurant by 10 a.m. (Who,
What, What kind of..., Where)
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V. Open the brackets.

1)
2)
3)
4)
5)

6)
7)
8)

9)

You ever (to be) to a superdeluxe hotel?

Maids (to general clean) bedrooms before guests checked in.

By the end of the year this hotel (to meet) the international standards.

We just (to order) a three-course dinner.

Before the age of railroads started, travellers (to stay) at inns in the country or
in small hotels.

| think, our managers (not to come) to the conclusion till evening.

My customers (not to eat and to drink) anything since morning.

They (to provide) an extra bed for our baby in our room with before we checked
in.

The hotel business (to reach) its peak by 2025?

10) The receptionist (to help) guests with the hotel formalities?

11) The guests (to visit) the snack bar before they were shown room amenities.
12) Maids (to general clean) bedrooms before guests check in.

13) The banquet manager (to make) bulk purchases of food and drinks yet?

14) One of the customers lost his room key as he (not to put) it into a key drop.
15) They (not to check in) you at the hotel until you pay in advance for using the

Vi

mini-bar and the Internet.

. Translate from Russian into English.

1)
2)

3)

4)
5)
6)
7)
8)

9)

Bbl 3a0poHupoBaiy ABYXMECTHBIH HOMEP WJIM JIBYCIHAJIbHBIN HOMEP? — MBI
3a0pOHUPOBATU allapPTAMEHTHI.

['opauuHas mpou3Bena reHepajbHYI0 YOOpPKY HOMEpa A0 TOro, Kak roCTH
3aCEMINCH.

OHM OTKpPOIOT HOBBIN OTENb KJlacca «CyHepiatoKe» B (elieHe0eIbHOM pailoHe
ropoja K KOHIy Mecsla. A K KOHILY CJIeAyllero rojga Oojiee COTHH
00ECNEUYCeHHBIX KIMEHTOB M JEJOBBIX JIIOJIEH TIOCETAT €ro BO BpeMs
MPEIKOHTPECCHBIX M MIOCTKOHTPECCHBIX TYypPOB.

Kaxoit Typ Bbl BbiOpanu? — Sl emie Huuero He BbIOpan. — A BbI YK€ BHUIETU
katanor? — Jla, TypareHT ero TOJIbKO YTO MIPHUHEC.

Menemkep oTelns JOCTAaBUII IIBETHI M IAMIIAHCKOE B HOMEP JJII HOBOOPAYHBIX
710 TOTO, KaK mapa npuexasa ¢ OaHkera.

K Hauvamy TypHCTHYECKOTO C€30Ha OHM OPraHU3YIOT 3/1€Ch KEMIMHT IS
aBTOJIFOOWTEINCH U aBTOTYPUCTOB B aBTO(yproHax.

Bam npusitens yxe Obut B Hamiem 60Tere, He npaBa n? — Bl ommbauck. Mbl
HUKOT/Ia paHbIlle HE OCTAHABJIUBAINCH B MOJOOHBIX CPEACTBAX pPa3MEIICHHUS.
['oct 3akazanu oOCIyXKUBaHUE B HOMEpE IOCIE€ TOTO, KaK PECTOpaH OTEeJs
3aKpBUIN HA OPTaHU3AIUI0 KOPIIOPATUBHOTO Y>KUHA.

PaboTHuK ciTy>kObI ITpUEMa PacCKaKeT roCTsM 00 yciiyrax OTejs Mocjie Toro,
KaK OHH 3apETUCTPUPYIOTCS.

10) Dra Typrpynma yxe OcCTaHaBiMBajach B HameMm otene? — [la. M odeHb

MOHPABWIJIOCH Ballle OOCTYKUBaHUE. — DTOT OTENb YK€ 3aBOEBAJI OTIUYHYIO
penyTaruio.
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11) DTOT OTeNb MONYYUII ellIe OJHY 3BE3/y U CTall OTEJIEM KJIACCa «JTFOKC» MOCe
TOTO, KaK OCHACTWJ BCE HOMEpa KOHIWIMOHEpaAaMH M MHHU-OapaMu H
pacIIipWII IEPEYEHD YCIYT.

12) I'opHuyHas cremaeT JErkylo KOCMETHYECKyl0 YOOpKy HOMepa, 3aMEHHT
MOJIOTEHIA U IPUHECET TyaJIeTHBIE MPUHAAJIEKHOCTH K BO3BPAIICHUIO TOCTEH
C OKCKYpCHH.

13) PaboTHUK CiTy:)kOBI TIpEEMa M pa3MENICHUs] YXKe BCTPETHI TOCTEH, IMOMOT
3aIOJIHUTH OJIAHK PETUCTPALMU U BBIJIAJN KJIIOU OT HOMEpA.

14) Hama rpymnma paccyntanach ¢ TOCTUHHIICH U BbIeXajia 10 12 4acoB JHS.

15) Otenp NperoCTaBUT TOCTSAM JOMOIHHUTEIBHYIO KPOBAaTh M JIOTIOJHUTEIBHBIN
KOMILJIEKT ITOCTENIBHBIX MPUHAJIEKHOCTEN O MOy IHS.

VI1I. Make up all possible questions to the following sentences.
1) The receptionist has escorted the guests to their rooms.
2) The assistant manager had handled complaints before the evening.
3) The receptionist will have assigned rooms by the time the guests arrive.
4) | have left my luggage with the receptionist.
5) The guest checked in after the bellboy had run his errands .
6) The bartender will have mixed drinks for the guests before the banquet starts.
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